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Encourage the development of business alliances
and innovations to secure a strong future for Thai SMEs.
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Message from The Chairman
of The Board of SMEs Promotion (Ad Hoc)

With the aim of creating and sustaining security and prosperity for our country, 419
the Thai government is now pursuing a range of policies designed to expedite national wawnﬂ?zqwé %’um“iom man%’guuﬂ?
development in many areas. These policies focus on the strengthening of economic lulemadarinilsdorignunanisaniuau
fundamentals: the reduction of social disparity, improvement of access to public Friineudaatuigmneuuianalsuazuungou
services, building up economic capacity, ways to promote and tap ASEAN markets, lszsnil veeo
increased utilization of science and technology, right through to trade innovation, research . . '
and development. They lay the groundwork for poverty reduction, helping to create jobs, ?"31{1653Lﬂ'mmﬂ‘l,umiﬁséﬁfmmuﬁum HEGN LLazéTq?Ju‘Lﬁﬁuﬂi:mﬁ‘mﬁ ﬁqsfmafyﬁwuﬂuiama
increase revenue, broaden development and further enhance the capabilities of our nation. duipdeunsiannlszmaieldfinnuduudsluynfu Asudanisananuimdendmedinuuas

nsailenansdhfisuinmsuesiguna maiudnenmmarsusise sz e nsaaduunum

One of the tools for strengthening our competitiveness is our policy to reinvigorate the o - - A o T 7 -
waznsldlonmalulssapuondou nmanmuiuazdauasunsldlsslomidnuanemans malulad

small and medium entferprises (SMEs) that together make up a vital link in the "y » » 2 - o, : . .
N19IPYUATWAIUN LATUIANTTU "mLﬂuuiamfJW-qu'ﬂ,ﬂqmiaﬂﬂnalmmmmn‘-?u AADARUAIYATN

country's supply chain. Accordingly, the promotion of SMEs has been assigned to be an o o o - e A
N _ 91T @5199781A N9TEANIRTY wasALTAAUANTUOIUTING
activity on the national agenda for accelerated development. Plans have been made

to foster SMEs as the foundation of both the Thai economy and society; as well as to lagnalndrfgguesulouisfzuralsznisnislunisimuinaiuaiuisanianisus sdu
establish more efficient mechanisms for their advancement, including tasks on fonnrasrennuiduuidcliiuiamisaumanatsuazauagen (SMEs) daifiuvralddrfiouesszun
improving infrastructure and systems to facilitate seamless business operations. To this end, the Lﬂ?”iﬂ"‘?vlmm L‘ﬁ@llI?N’mUi’ﬂqﬂmuslunmﬂ"P?ﬁﬁﬂw@\iﬂ?ﬁ’lﬂ I3UIAN fmualinsaaasy SMEs
ad hoc Committee on SME Promotion recently approved the new Strategies for SME Promotion, Wunszurisnd Menaesnguiieaisiiusuiiuaseasugisuazdinulng sauianisadng
Accelerated Phase 2015, as the framework for major undertakings this year. A key component nalnatiuayunsiiudss@ninmnisduindeu SMEs Nesthlugnmewannidinsaduasssuurne
v X o = = | A a - \ = v &
of these strategies calls for an immediate effort to harmonize all of the public-sector programs v LAABNITANLUUGTIN? lngnnznssunsdaadiamisunananuazunageu (lanzie) 1amu
for SME promotion-a crucial move for the timely upgrades of the existing SME promotional wouynamansnsaadiamisunanaiuazanagenssesisinul vees elfidunsouns
infrastructure necessary for their growth and longevity. Andunudaasu sSMEs lutl veea Usznoums Maysanmisusmesanemasgiveiiulssangam
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Tun1sdaiaFu SMEs Faauisamuiezidunisiainiassaiianuglunsaaiadu SMEs 1ol SMEs
It is my fervent hope that our plans to move Thai SMEs forward will benefit -~ - Dy = oo
L’??QJL?\UIW@S’NL‘].IllLL‘LI\iLLﬁzENEJuelui)u’Iﬂﬂ
entrepreneurs in all key sectors: be it manufacturing, tfrade & services, agri-processing,

and related industries. By helping them to build on their potential and competitiveness, NUAIUNUNITUULAGOU SMEs ’“Pz‘ﬁ'liﬂﬂHﬂﬂﬂ@umi‘nﬂ’lﬂ"‘??q?ﬂ’? nalunranisu@n

we can enable them to grow from a small business to a medium-sized endeavor; and AANITAT ANANTUTNNT ﬂ']ﬂLﬂHﬂiLLﬂi‘Eﬂ LacnInAFINNTIU ffngnmuazdnnnuanunsa

from there, to a large-scale entity in the global supply chain. All of this should be Tunsuasduiiniiy anunsoRmumnuwadnifluauanans anenanafuaualng wazaiusn

happening while our SMEs continue to create job opportunities, expand our income base, Weluing Global Supply Chain Tuasuzifgaiuszaigadralonianiinsugisuelszing

and strengthen the very foundations of our economy. inszmeiiiieadragiuseliligeiuegnatuas uazifusngufindaunsdifiussuniasugielng
ogdadunell

1
Gen. Prayuth Chan-o-cha Q’L‘U"‘%br

The Prime Minister

The Chairman of The Board of SMEs Promotion (Ad Hoc) waionus:gns dunslosn
uensSguuas
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Message from Director-General
of the Office of Small and Medium Enterprises Promotion

OSMEP 2014

The year 2014 marked a new beginning for Thailand in the promotion of small and
medium enterprises, or SMEs. The newly established ad hoc National Committee for SME
Promotion, chaired by Prime Minister General Prayuth Chan-o-cha, began to pursue a new
range of policies arising from the decision to put SME promotional activity on the national
agenda. Accordingly, the work of all concerned units and mechanisms for the task are to be
revamped for more effective integration; and budgetary allocations harmonized for greater
efficiency. More government attention will be directed towards strengthening the infrastructure
and environment for Thai SMEs, especially in improving access to funding, market dynamism

and entrepreneurs' competitiveness.

Oversight of the OSMEP, previously the jurisdiction of the Ministry of Industry, is now
under the direct supervision of the prime minister. Under the new directives, OSMEP is
to focus on strategic planning, and at the same time, carry out SME-related liaison
functions between the government and private-sector organizations, service providers
and stakeholders. The promotional needs of entrepreneurs and service providers are o be
screened by OSMEP and forwarded to relevant units for action. OSMEP's responsibilities
will follow four strategic lines: 1) Harmonize all government functions on SME
promotion 2) Promote and develop Thai SMEs to match prevailing phases of their
businesses 3) Create added-value for SME merchandise 4) Develop public-private

collaborative networks at home and abroad.

Despite the many changes in 2014, OSMEP managed to successfully conclude an
impressive range of undertakings, such as: updates of industry data and information;
capacity building activities; skills building for entrepreneurs in the deep South;
identification of new markets in Thailand and overseas; provision of interest subsidies and
access to capital funding. Such work has produced a measure of benefit for more than 43,000

SME entrepreneurs who took part in our programs.

The Executive Board is confident that the commitment of the Thai government and
the tireless cooperation of all concerned will be potent tools for advancing Thai SMEs, thus
enabling them to compete successfully in all markets, including the upcoming AEC. We hope
fo see sustained SME growth in the years ahead that will bring about equitable well-being,

narrowing social gaps, and overall economic progress.

Miss Wimonkan Kosumas
The Deputy Director-General, Acting on behalf of the Director-General
The Office of Small and Medium Enterprises Promotion

The Office of Small and Medium Enterprises Promotion

1 weee dudunizzusudalnulunisdaaduigvisauianalduazauingoy (SMEs)

wodszing lagnnznssunsduadiamisuanatuazangen (lanzis) angldniaimes
watonUszgnd Sunslomn weoniguund fnsdiuulomnedfndoue smueld sMEs ilunss
uiann@ Usulnssadranaznalnanudaiedu SMEs voalszme Iiiamsysanmamiseauiifisadies
ynaadu savianlsznadneusysanmeiFesmadauady sMEs iolfiAnszAnaam fain
Tnasadaiusuuaziesourndondnurneg Wiszneums sfuunasdunu nenana 9y
Iaanuaunsalunsuaiedu

w%nﬁyﬂﬁmmﬁwﬁmﬁuﬁﬂﬂmwuéaLﬁ"?u"amﬂﬁwmmmqu,azsumﬂziem (a@.) menisleudne
MNNTENTNYAF NN T m@@ima‘lﬁmiﬁqﬁuﬁmmLLazs’ﬁyuﬂiqﬁ@uﬂan%"guuﬂ? wazueuulyungy
Wifumbonufidudgnemand Uszauuazysannisanusiufietumiheanuninis naonmu
sufurioreiaiuamuuasliing efeuronuanaiy sMEs Taosunusesmenniiszneums
891U Service Provider finnseduazanoumeimieligniiglfid Vadusems uazearinig
onu Anflunsduaiy SMEs Tu e gnamaas lAun o, Mmaysannisnsuinsianisniniy
vilodaia3u SMEs TifiszAanann . nsdaiaduuasiian sMEs Taosjaitiumaiananiesegsie
o. maadyanfinliEusiuasuinisues SMEs uaz ¢ madouloaniernemnisuazionau
yidluuazehaszin

lnglull veeo am. Auflumeiandeya aqﬁmmiﬁlﬂuﬂiziwﬁ WaltnfngnnwuazenszAu
fszneums duafuuasiannguszneunislusmiamouauniald anigeanianmenanalne
wilunazenalszing raroaeniio sufsadnlenmanisiifiaunasSunu vaq taedflsznounis
sMEs 185ulsslemidulnsensdneg 7 am. savinduliiiesndt co,000 918

am. ieriuiinnujiiuresizing uazanudufienaynmadiu sziflunalnddlunis
Wandnonm ivdaauaunsal¥ sMes Tny wliuldinaaluszng salszina 9wt
nquiszmauendou inlignsairimaiiuinedaunauaséadu annnumaeudmisdeny
a¥nnnuegfnud uazifunduiuindeundnueainsugivlnesoll

— _ /
Emrﬂméj
=

uwandvanud IngunA
SDUHUIUMS SNUIMISINUEDIUIUMS
ERAIENES UsEarGhitalalaEaMERTalal3b)l)

dAUnuiuduiasuIanKnouuanalazuuNagdy




[ )
|
aoun 1
wanisaniduulu dan.
Results of OSMEP Operation



nisanuuviuaAanyfusaul 2557

Fneuaaad uiamieuunanatduazaunngen (aa7.) Idsun1gdnassulsran s1eeneilsesnil 2557
waznowmuaddaTIIamiruuAnasuarIuIAgen 13U 842.96 §1UUm Lﬁaﬁmﬁumuma‘lﬁqwﬁmaﬂé
nsdaaduiamiisunanalcuazauiagon Usznoudie 1.113unuLazavingnasans nsasaduiamie
wuAnatsLazauage 2. lianudisimde ganyu atuayu wazduaduiamisuuianalduazuuiagou
3. i@BuaaunsenennuPudossrnalseivg uas 4. 1@ uaadnennenunsLsINsdansesing Tredimeaifiuanu
ﬁﬁﬁﬂgmsflﬁmiﬁ@ﬁyuggﬁummﬁﬁﬁnmu WarMTHANAY daladu aduayunisaiiuiunuuauljianisdaady
SMEs lAun mewanguszneunisiufaldnonssy mevanudadumamisguey nsdaiuuaziau
fdusznounisludaninmeuauniald nsudndudaadu SMEs meWaunGanmaedgisznounis SMEs uay

ngaaweaenideliunauIns AL grisruAnaNdLazILIag oL il T lng (8W7.) 241U 14 9/

16 1A39n19
vuuszunungnougnsmMans
dunuiuduiasudaiKknouulanalvlia:uulausy
Us:91Uuuus:zuiru w.A. 2557
e gnamandii 1
‘ uln
d IA
YNaFAAIN 4 oo
uln
I,__---

J— gnarmansii 2

550,696,600 LA

'
a

gnamansi 3 oo -

un

gnaemansi 1 W gnaransii 2 W gnaenansii 3 gnaeansii 4

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

wamsruniluseut] 2557 uensinnisdanumLsdaadL SMEs szfullszmenazsefiui mevar
Adloya SMEs U@ quraeAseene iudsslomiug fJ"aﬁmaﬁwLﬁumuﬁ'ddmaiﬂummoéﬂi:naumi
i miLﬁumumﬁmmiLﬁ'@am:ﬁuﬂizﬁm‘émwEq;ﬂ'i:ﬂ@um'iLm:qﬂmm‘ﬁLﬁsﬁm thunTeusuEuNLLAY
enuUFnmuuzin $1udu 10,805 318 Iniseonuuundasiun/ussyiun suufaiannudasunduuuy s
2,206 uAnswd Favidulediiorenslemananisnaneliifiszneuns $1au 810 e IHautomde
ﬁﬂizﬂaumﬁﬂamﬂﬂmmonLﬁa FIUIU 29,245 978 ﬁﬁuayuﬁﬂi:naumi‘lﬁﬁﬂﬂﬁﬁwﬁu FIUIU2,832.60 ENULM
uenmniigaiannuazideulsunietreislunguiamisqueu nihsnuninisuazninionay saudaniolny
Tuanalszme Tnofilasansdrfn ﬁiﬁﬂ”wLﬁumima‘lﬁqmmmémidaLﬁ?u"imﬂﬁwmﬂﬂmaLLa:mmﬂzJau

o

afl

Ms>WIWUNazdargnsmMansnsaviasudaiknovunanavia:-ouI0gou

ilunisFavirgnasnansniaeun SMEs ynsziu aﬁuﬂquﬁma‘lumsLtﬂmuiamaLLa:QWﬁmam%ﬁLﬁaﬁm
fu sMEs Tugmedfifednafilszanana Wanesdanuiusssiudoyalifinnuauysel udensildsuuas
LATAUOIADUANMNABINITUOIELTENOUMS SMEs dusTnne wiienuueddy FPiamisuazedfnisientu
sfafinsrananmlunsfinauuazlsziiunanisdaiasy SMEs NNTLAL Tngauddnilddunns o

e« Jaruwunisdviasu SMEs s:auus:inAlazsIuwun szneusig

- {evunulfidmsdasfuismwisumananuasaunageuilszeill tae aan. lamvuauumenisdaady
SMEs fiajuiifu ufl 2559 Felfnnuddiy 5 Ussifudidy 18un mefivduwestsznouns
fisemzifiou mewananudiuuiainieins SMEs metfiudnenn medaiadumenaa saufameatiuayu
hsouandolfiBoronariiugsivned SMEs FasnmatiiaueumimsdaasumelFuuuUfiams
gy SMEsT 2559 Tdusans mheanunads §F3amie uazeadinisienu $1uuU 21 Mhenu FIuLELe
Tngamasau 66 Tn3ans 243U 970.31 Fruum Taeidlnsamsiitunmsfisnsansn am. tioussy
Tuwsudfiidnasy U 2559 $1uau 40 Ta9an19 293U 621.48 duum

- SevununsdasBiAmuAsanananuazaunagen atiui 4 (W.91. 2560-2564) Wefhuuuuuhmiismus
fimnaniadaasuLATRAILN SMEs Uelszing Sanumhsnuiiifientes Tiysannetuineugnasmans
Fanfiu ielfainsaulaununuliguiiR wasdelfifiaualunedaady SMEs vostlszmaognaifiu
gtassn Tpsfinnsfinwiaszianumsainmasasusisuasdnulussduavana Tedewndon Tom
guasen sufialonaues SMEs Ing woumaulsuedumeian SMEs Tuszdusag nansddady
SMEs UoaMtheeufiifrtosluszosfituin uamnanisaaady SMEs vedlss e iufotaid (Best
Practice) WEOUTIENINIULLNNTA4LE5 1 SMEs 7202 5 T [fenn93avnsnauuLadaG LAamArILIANG1
LazNAgoU Al 4 (W.fl. 2560-2564)

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



ar o I3 a wa 1 a A a 1 a ° ° _— _ . 3
= "?ﬂwqq‘nﬂ'ﬁ'\ﬂﬂ?llﬁwllﬂuﬂauﬂﬂ']?ﬂqlﬂ?u']ﬁ']ﬁn@‘uu']ﬂﬂﬁ'\qllaumuqﬂﬂgu?'\ﬂﬂ'\sﬂq Lﬂumﬂﬂ‘ﬂ’] e JON1S1VIUANIUNISIUDATKNDUIQNavIlazuulQe oy leislugﬂ LLUUﬂJ@qiwﬂuﬁmuma‘ﬂI
LLNquﬁﬂ’]ﬁﬁ?LLﬁzLLNuﬂﬂUﬁﬂqﬁﬁdLﬁ‘fll SMEs s1e@111 Teudszuncu 2557 Tagnisfnmn TIWTIUOY A g8AouLazsell ‘?dﬁ:ﬁ@uﬁmmummﬁmm SMEs ‘lué’quﬂ'fmq ﬂ?:ﬂ@uﬁ')ﬁ]

svaziden Taufduansznune SMEs Ingluumazaian edalden SMEs lnunglunisdasin

. men v A Dy A a - - sgaudanumsaiimuieauianasuazaungou (White paper) 1l 2557 @atlsznouding 3 dundn
unugnarmansuazuiulfianie srwamn 1903 amn Taun gefisufnsuuddudin gefisuinmsnisiinm

Téun 1) anmumsaluazmdinGaasusisues SMEs T 2556 wazuunliindl 2557 ffdianiddey o1t

wazgsfirdundanunaunu

nandunuamy nsdudi-deon nsudlnn uwaznisauniaionau 2) aorumsaliialaseada
ADI SMEs Lﬁ@mmﬂuﬁmummﬁﬁLﬂ?\lsuuﬂaﬂﬂ‘luﬂixLﬁuﬁ'ﬁﬁm 017 FIUIULAZNITHINU LAANN
meuﬁhLLunmuﬁﬁmﬁumqLﬂﬂ:@ﬁ@ﬁﬁﬁﬂ; mesarauazenidnfiens (udu waz 3) wamsfinm
fithaule 01 AnwmgAnssufudinalulssimaendouss (srosii 2) Mufauumamsduaiungugafie
fifimaAulageuostlszne sy

- nsfineideamumeniues SMEs lanzidedluiud 4 giimea Téun
maie Tunsdrsirnnnufaiiuresiiszneunis SMEs nadinansenudeqsiie SMEs Faniaidedinl
snmsiuiiuresinvioniivrdu Tasfinm 6 nquasfie 18un meuAnfimeuazinfonjmiusniime
vinanssuanld Audunuasulsgd usmsdentingesasud pIMTUATIAGOIAY LLﬁzU?ﬂ’]‘Iﬁqﬁ‘ﬁ‘?ﬁWﬂ
dmsuiiviondivs uanisfinumudn mafivdueainieaiivrdudwaliiirsusielnssurosdosinl
Fdu uAgilszneumsfiosinfounnundouuassufuaiamnasgiumesuflefungAnssui limunzay
Tuidagnmm dumafzmsianasimeauazmniemaifiuniwsu Hufu

'
v oA AA o

maagiusenideaniie \unsfinuinuafduiinaaneedusiuazusnsidfnoninlunisdeoon

U
I3

w04 SMEs e Tavdrsrruaziinseily 3 Ussifundn 18un nsidentenieldausuazusnnadud
voslnglutagiiu arudesnisliduduazuinnsvesingiinasminoniodaliuinisidaan
N193LAT1ZNTO4I19AMUAIANIS mmﬁqwa‘lwaqéu?TnﬂﬁaﬁuﬁﬁLmzu?‘ma‘ Iﬂawudﬁmjmgﬁ)ﬁﬂ
Hhudusnfimandlimninemnniig idemnammligauasmioazaan snawasndengluFesmsusiei
fiuadonsdnauleteuesmmanidoudnann

MANAN TIUNINALTUDINUASNINASIUAN Lﬂumiﬁﬂmmam:mummﬁ;iﬁw%mi (gafielsausuuaz

grtaSaEUn

EMMAI CHN GEETN Ten

mavieadien) lumanziusensnanumaninisidesieding lasfinm 3 nqugsfiondn 1&ud gehe
Taausu gefisvioaiion uazqefieflifiondles uamsfinu wud amsauvesgsidlEFunansenumsan
luszdution urilofmsanudazlsziongsfs wuin medufiunlufugndieslszmauosgate
vieaiien THFumansznumn deuslivennsuazaglvesfisnisanas

v

mald \dumsfinndnennlumsdsuieslszneunisgsfiie SMEs \fios095uns Tlaiain1annsfin
necifinm : Fmdaawwan Tnsfinnnseunqu 3 gafie lAun gefisuims gefisgmavnssy uazgafie
aufnguinauazuilnn uanisfnuiinusiifdednonmlunsuiudluniwean wuin oglussdy
thunana IﬂfJﬁﬁﬂﬂmw‘lum?ﬂ%“uﬁaﬁﬂummwmﬂﬂma‘uoﬁﬁqﬁumﬂﬁqﬂ 399891189 AUNNTAANA
gaamnssuaiiuayy madladuulotnenisfaadnmedn wazanufnfiudensillaadniansén i
t}:ﬂa:ﬂ@umﬂﬁﬁmam?aummw%amLLaz‘ﬁuLﬂﬁleuﬂaiﬂmiﬁmmﬁﬂamwmmmﬁni‘luﬁﬁm‘] vioms
Usudanszozniiauin

OSMEP 2014 aan. 2557
The Office of Small and Medium Enterprises Promotion Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



¥ ] '
- Saidrddiannziasugisdmfudisznounis sMEs 1dun 1) Axfiannudeduflszneunis

mamsdiazsng Fiflunseoifieanaaustl 2546 Welfuniesfioasfiounmznsaiiesniamatnuay
Usmsuedtlszng lasmaednsredeyatilsznoums SMEs uiiuil 14 $awia dszunas 2,000 fegh
2) ﬁ‘ﬁﬂmmL%"aﬁuﬁﬂizﬂaumimﬂmwﬁmm SMEs 719919 Fesainfiuselnsung &ronnsdisas
uazfnudoyauos SMEs mamsuan luiiuil 4 glana 18un manassumanziueen mamie
manziueenideamile uazanald fmuanguitegesaulszunn 2,400 19813600 Areganoglnin)
uangdsruasdnn Idsavindudedy solasuna sau 4 lasung

uenand ldfimedariuastfudsagiudioya SMes Uszmelne UszsTl 2557 elifianuauysal aseungu
udeiu wazdanuaeiflesuuueynsunan aldfuanusufiernnsuimungsfienisfn nsuganing
NFUAILATUNTINEAT F1TNNUADA LKA 4] lnoddoyadifiny 017 narenziivusans-snidniiens Gﬁmda
Aumsduuesiidyana nsduziugsficuazgaamnesy nisdteen-tidued SMEs uazdoyaiamisguau
@ v
Wuau

s & v | Ao o v 6 v v a A @ ¢

il deyanie Nfavin a@d. lawsuns Iigaulsaunsafaniuuaz download lANAULEA aan.

www.sme.go.th

MISIKADWLIUIKAD DOKUU aduauullazaviasudaiKnovunanawiiazuunagiay

Lﬂum?ﬁﬂuaquﬁ@%mﬂﬁaﬂﬁl,?ﬁywiamiﬁﬂLﬁuqiﬁ@ %@ﬁwumﬂ%ﬁumﬁqﬁunu MU luuazussimn
HANgEMLUAINANUMEBiA saufleiaiinFernenavudaLaT L SMEs U041AFE0E9yIANNIg uonni
{Hunnsiaduadredannuansalunsuasdiiunes sMes Tne Tasnsifiundanmlunisen \flugsfie wavensAu
aruansalumsuteiu ielHisznounis SMEs Sanudiuud wiviulfog1egedu uazdaaduli smes Tne
Lﬁuimazhmnﬂamuﬁnamw‘umﬁuﬁ Tnoiilasansddaitlidduns o

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

TAsunisdauiu SMEs National Award nnANISWaa N1sA1lia:usNs

LﬂumﬁﬂﬂixnmLﬁaﬁumﬁﬂixﬂaumi SMEs #uuuy fianuanmnsalunsifiufienisegnaiilszandnm
muneIguiia fnnullsdlauasiassinfiune WlEFuseTagroen SMEs wian@ (SMEs National Award)
Fatiiflunnssanundad 6 easausatiuaale LLa:LﬂuLLuuaziﬁqﬁ@:ni:ﬁu‘lﬁﬁﬂi:noumi SMEs fudn
wazaszrinfennuddnlunisiaundnenmaesgsfieliiduln duuda s aualsiulEnalussduls s e
wazsrAuana taganguithvanglu 4 magaannssundn 19 nqugsiegey Uszneudiy

mamsuan lawn (1) ﬁqiﬁ@mmmﬁ:m?fimﬁm (2) ﬁqiﬁ‘??ﬁlmouamw‘?u (3) ﬁqiﬁmﬂ@%ﬁﬁ@éuﬁmﬁﬁﬁmﬁ
nnld (4) gefisvinnnasu (5) q?ﬁ@étym‘iuazm?mﬂi:ﬁu (6) ﬁ;iﬁ@m?‘m%ﬂiﬂal,m:qﬂﬂmi(7) grienanadin
Lazend (8) qiﬁ@%uéuumusuﬁ (9) qiﬁ@%qﬁmﬁ (10) qiﬁﬂv\lﬂma:&gﬂmaﬂné (11) gefiriEeniin

mansA1 18un (12) gefiefnlan

MAuFns 1aun (13) gefislequsu vedfigauazsaanang (14) gefirauaiassfuazoenuuu (15) g3fie
Tadafind (16) gafisvitogunn (17) qafienea¥n (18) gafisdewtings

5ﬂ7ﬂﬁ@ﬁ7ﬁﬂ97ui7ﬂ"tytﬂuﬁtﬂy 1aun (19) qiﬁmﬁoﬁqﬂu LarAdunndou

nmsdfiunuldsuanusiudonnaatuifiunandaurand lunstiuuimiedinunisiagunin
D _ e qy . - e a adu p
W@ (Thailand Quality Award-TQA) mnusuldituinudlumsisnsandadugsisiiiisudsznia dseneu
My 7 naadidny 1Aun (1) unumaesgudmsluniaiiieddns (2) menaunumeaniugsiiv (3) megaiiy
gnéinuazaana (4) Meda AT wazdANITAILE (5) MeusMInineINTynAa (6) NIFANMINTZLIUNS
uaz (7) nadndniegsiie

uan1eAiuIL

uil 2557 Tfjszneuns SMEs ailasidindausauau 1,050 fiems neztaumefmIdendaiianisnsisaen
Qmanﬁﬁtﬁmﬁu nedunwal uazmsasituiitensisiszifuaniulssnouns mmmﬁmﬁaﬂﬁﬁﬁﬂmauﬁﬁ
munafiiiovue uasfinuanselunisudmedanslifuglisuseiasuou 36 fiens Taedinistsznieua
uwazueusiagayen SMEs WA fait 6 FaldFufivsAinn wleusmadliAenas mINa seaneniguuAT
Hudszaniluid (odufi 25 n.e. 2557 Uszneue

o

1 v v
- siagagen SMEs i@ lAun Arnisnlafuazuunlunsfiseandaud 800 azuuuiiull JglAT

U

9197891UIU 5 H9N19

o

- 51998 SMEs atau 1aun A2nnefildsuazuunlunisfisnsaundaun 700-799 azuuu JElASUsI9Tas UL

U

13 9N"9

- 329%a SMEs A94 Laun fiennafildfunziunlunsfisnsandaun 600-699 azuuu fflAfuseiasmou

U

18 1*N"9

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



shoppnomsnidsusviagavna SMEs ukvzsé ASun 6

SJda gousun

Nogy

1 #AY0A SMEs g fulmi Suinediudunua g3fie01¥19 43/20-21 1.7 2.4190N A.9AA
UM A Gt uAIAGOIAL 0.419nN1 *.Unuani 12130

2 | qaven SMEs | UM Anefuuurt sifn | gafiedane  45/132 1.5 Aivdu e.@uney
L U : L uazudu L 3 uasisu 73110

3 i qavon SMEs | uiim Alml eeamefiudil i gefielesiives | 480 1.3 wuszangiie 90
L U s L uasudndudenld a.lszaneiin a.dunaesay
o.N3zAYNIIRAY 9. aynssns 10290

4 dAY0A SMEs U3 gaTnIzensnyud $fin gefisfnildn 235/1-2 1.6 0.1Asafled Aol
e A 0.1leq 2.9a7a7{l 41000

5 | gAven SMEs | UFHN iaozga iredia s1in | gefivdennig § 88/8 1.7 0.UNUN-ATIA NU.27
WA : : A.UNLe 9.uNate 2.aynsUsIne
' , L 10560

6 SMEs fiifiu U3 neellaun eevd $1vin gafisoms 35/9 1.4 aauui o.unsdond
' ' uazinFosfy ?.un313u 73120

7 SMEs fiAu UM nasueada $1fn ﬁqiﬁ@m?‘@ﬁniﬂa 490 n.weuaTiasIfmile 4.10
: :  uazqunacl L UNAIALIY N3N 10900

8 SMEs fiifiu UFm fiunand aiinea $11n gafionanafin 3/3 w1 0 RuWINE I
: : L uazend L o.un9zne 2.aziFamen 24180

9 SMEs @iy U3t i &4 Sulundu s gefivaudiugueus Wi 2/10 1.16 auummIFnt
' : : I RTIEALRIRTEREonR

2.4yn71s1017 10540
10 | SMEs fisiu | U3EW Loa.fi.ls%e Saria | qefistudaugiuous | 888/102 119 0.1nawd-emg

: = ' =
: ﬂ.U’]\iWﬁ?l‘Hﬂal . UNNA

{ 9.@nsUsIn19 10540

11§ SMEs Ay Unidunu innzdng Saesm

i gefislequsu viouen:

| uazinAIAg

8/15 1.4 MANADINE1Y LN1TH14

{ %2.191A 23170

12§ SMEs fitau | uydnlewma

- gafielaausy viewfien:

{ uazinAIAg

A o -
1@UN 1/11 QUUIIMAN ©.14004

¢ 9.17U 55000

13§ SMEs filau | uFdm wjuanaiog safia

- gafielaausy viewfien:

| uazinA1Ag

133/19-20 0.979U5190

L unainnedu el

© N9 10400

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

s9a #ousun N3ussno nog
14} SMEs filsiu | UFEn Sngn Bagiing d1dn | gafisnuatieansd | 932 sy unansdaing
: . | Lazeonuu L luaungdio ngauwy 10800
15 | SMEs fileiy | UFEM 18U 29 01F AeAwAnd ; gafivitequan L 219 0 fgwa wwriua
:  lmgdu s L luALnaiaL ngamme 10220
16 | SMEs filsiy | UFn ar.e9197eu loRaAn  ; gafiatitequann L 748 0.0 (s¥MIN9gein
' WoUR 10959 Buadda safm 799 30/1 WATFUNIN 30)
: L w9naesfl 1LuAAADIAY
. . | ngammns 10900
17 | SMEs Ay § 13 Guauodianfinaaotidivi | gsfienoadng L 1768 01P9duiin vmved
: A : U 25 0.naaFaalag
: : : L Afeunne ngane 10310
18 | SMEs fiAu | u3IM fi-ifin $afn gafisrtodany L 131 01A13 INC-1 Hoatanit 311
: uazauandon #u 3 gemAngmaniisznalng
: 1.9 n.wnalodu n.naowmia
: | 9.0904MA29 2.1nuend 12120
19 | SMEs ANge [ uFEm Inrlde safia gafiromns L 9/506 1.10 ouulzade 4
: : uazindoadiy L wnsanandm waananim
: L ngammns 10230
20 | SMEs Amfe | uFn 1Bu weud 4 At s | gsfieeimns L 98/12 w.6 wythusunfsud
: N  uazindeefiu L eBuASUNS-2aumI 0. ARuRGUNS
: L annadledln e.ifes
: : ?.aynslsnne 10270
21} SMEs amge | uFin ndanh i  gsfivons L 108 7. UNwuUIA 10
: '  Lazindoady L W4/ LU N39WY 10700
22 1 SMEs amfe | UG inezaenifla dwmany | gsfieeimns L 419/41-44 .66 29
: N uaziAFOAL n.e5unsund a.dlsamie
: : L o.uflos v.aymsisims 10270
23 {SMEs AN § UTEW ununlfl (Ussinlneg) qiﬁ@m‘%’laﬁnina £122,123 U, 1 D.99AWGNE A.UNULL
L 9rin  uazqunsc L 9.U19n978 .uuNYy3 11130
24 | SMEs A1 L udgn luaseulustudu saie gafirnanafinuazens L ot 125/126 1.3 WL UL

L UAP0UNDY NTUNN 10150

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



n © swia JoUSUN naussno Nogj
25 { SMEs A | udin dofasziuied in | gafiedudiuenueud | 32/17 ynewanamo 3 .18
: : : L unemansssuawtl wanTann
: © N3Ny 10170
26} SMEs ama | Fadudiusiia Sleatiufa gefisfnidn L 879 1.4 alsvau o ndnaglnde
: : L 2.umensaL 44110
27 | SMEs amga | Bt laviRa wenizaled s gefisfnidn L 99/14 1.4 0.u19n378-nstiow
' ' L AUNENDY 0.UN9N998 P uUNLF
_ : L 11130
28 SMEs 144 usn i woud o loiRenda gafialaausu vi@u‘i?im; Wil 132/16 .m3z313 6
: L s uazinAIAg Q.W9E37U 6 wudauLauly
: ' wang1ln ngammd 10400
29 i SMEs Amge | UG qyan Sirin L gefinuaiieassd | 991 ermaquinisfasiumnaineu
: : wareonuuuy 2 #ioa 2-39 a.mazem 1
wUnuiy welnuiu
: _ NFAUNNY 10330
30 | SMEs A1099 | UFEM oA fiin 1asu Safn | gefielaRafind L 109/9 1.6 a.thuau o.1fle
2.94a1Y3 20000
31§ SMEs amge | udEm thutlszaumedlneah | gsfimiflegunn Lol 111 /29 1.2 wansouunie’ 18
: #fin : Q.N7e1d990 0.1104
: 3 auf 20000
32 i SMEs Ame | uFtm GAleft (Uszmelng) | gafieiitegqunn © 247/1 w.anquezAng 58
: Ffin : L UnaunaTianng lnguunm
: | ngamny 10120
33 | SMEs Ame | uFM finFu S gafiatfioguam Wi 292/4 1.2 A o 1o
: 592004 21160
34§ SMEs AMge | U nadufanduous gafiatfioguam \ufl 138/52 91n13319A1003
' L indifinda sai ' L fwmes du 14 o7 nuwsn
: L uanadnssen waunedn
_ | NI 10500
35 i SMEs amfe | Hhatudusaia $nsney3ind | gsfieneatng L 232 17 0 Wedo-temgan . TAnuzanu
: : L o.dsrlaudy 2.455ud 31140
36 | SMEs AMF | uFEM Taqu wnimu waud | gafinfledeny | 1oufi 28 1.8 athuilni 0.9
: A | uazAauandeu - .maeuyF 71110
OSMEP 2014

The Office of Small and Medium Enterprises Promotion

¢ WANAU duIasy auvauumsandunuauinwuljuanisaviasu SMEs

{Humafifuanuneld Tasenmsrmiundasuiionsiouiioaisouloeiisausssuodu oladuaing
daauanunsnlunisudedu Ingdaaiuuasieunusznouns SMEs uaz OTOP wedlng lAaunsniaun
HAnTufETaLessuuasn iy oty IHiRayasifuuasradnsossalsslomiosaniufligaiy wiou
afuaunsudasusanmaimuaseu Ussind Lm:qﬁﬁmmwﬁmﬁ'u Tifinyafmaiasugismedumuazuinig
fithenanual wazasstuauFosnisvesuilnaidlulssmsuazenalszina Tagld "Foudr uas "wiledur
Lﬂu?ﬁloﬂ?zmﬁnﬁuéuﬁmﬁmﬁL*‘ﬁﬁmuﬁﬁuLLa:Qﬁﬁmmﬁﬁmﬁ'u Fesrdwaiauazagnslonmansnisaanaliiiy
1ndu

Tngdifiumslu4 ginavuszne 18un smamile manansuaznianziusen mansiusenideamte uaz
Mald 0elé 4 Henssundn 1dun 1) Faeusumeiannuiaduiuazuinms denstriauessuuazgidynn
Hodunl¥ 2) Wanndnsudduuuy TaenseenuuuiEadnuaziarin Workshop mm’év‘émmm iioreven
W Aadnonmludmndad 3) duasunisnananasieunuansudidaiausssuiudoaireassd Taonns
FaousuIEIANNguEsznoUN1T SMEs LLa:qﬂmnﬂuqfiﬁ@mwaum‘LLa:qmmmﬁuLﬁmLfim uaznataaznig
msthieue Feas wilvdu wieuiansunsuszanduiuguanu uaz4) mauelemanemsamalusalszms

uan1gAiiuIy

- Seeusuneianudnfutiuasiing fonsiiausssuuazgityaviesiunld Trefiiiszneums
Whsumsiannsuau 569 91e uiadu aawmile 171 919 anAnasuazaaziueen 145 31y
nanziueenideamile 125 918 waznald 128 919

- anudesunduuuulaenseusui@dnuazdarin Workshop 2 nfiisansy awnsadibunislfisiuau
113 uaasioun

- dudsumsaanalagdnouTuEIANIANGU SMEs LLazqﬂmﬂiqiﬁ@mwauﬂéLLazqmmmﬁnLﬁ"mLﬁoa
11U 448 919 Aflumesatlszmanathiaueiiossn wde "uesd. dthuis” wazifiususindeya
\flu Story Bank $1u9120 (3o ¢ fumsiszmemiiedurde "nﬁuﬁuzjﬁmmﬁm?jyu" FMIU20 Boq glATu
eiaruzidauazsosmuzdrlunrazlszion 1iswfnmanueaamnssunimeuns u ngalea assudy
N ElE sewineufi 21-25 n.g. 2557

- agnglemananmsaaneludalszing s1uau 6 ade 18ur

1) 97U Thailand Grand Festival 2014 o WesEaild Uszimrooainsiaey sewIeTuft 6-12 .0, 2557
lasihiszneunisiingineu 10 se neliiinsgliyan 6.78 duum

2) 4 Thai Film Festival 2014 o Uszmenfiouin sswineduil 28-30 .. 2557 lagthifilszneuns
“insauau 10 919 nelifinsgldyan 50 duum

3) NULAAYALFEIAAIINTIA ASIT 11 o ngefarduiles Ussmeuialdy FTMIaTU 9-12 L.
2557 lagihgszneunisiinsinanu 9 919 neliifinsgliyan 42.37 duum

4) UWNANEeMNTAILETIN U usAdann Uszinaalaifie szwinetufl 25-27 we. 2557
lagihilszneunisiingineu 10 e neliiinsgliyan 8.33 druum

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



5) umAmalng a unsqunile mesuisUssraudy seinetuil 9-14 wa. 2557 Tasthiuszneums
Kihga197 20 919 nelifinagldyan 103.29 Guum

6) 47U Thailand Festival 2014 uaz41u SME Fair 2014 U uaglet1nn ﬂi:mﬂﬁjﬂu 2eMIaTUR 22-29 W.a.
2557 laginfusznoumsidisinanu 10 19 nelifiasglayann 684.75 Gruum

} B i LHarmesuvdl i Zuag s nunming

1E5H98-148 E410:00%

¢ aduiasuna:wouunwusznaumsiudukIossuaumaic

unsdnfiuaungld fnwmfd\uﬂ?mﬂ?aw"wa“mﬂﬁwqrxmmﬁ'ams‘ﬁmlmﬁéﬁvﬁu viodaaFu SMEs Tng
WiAuTnogaunanufnenmueiuf tay den. sifunusiuiu neusgesnsn lumseouauesnufosns
wplszmailuitud 3 Saninmouauneld (us1dna Uaendl wazezan) %qiﬁi"ummLﬁau%ﬁ'@ummmmiﬂi
anuldas Tagnsdaadulivszmaudendn seld @Fuasieninug Weuinueunglsznounsluguau
Wilnsusmsesansiia Nﬁmamﬁmﬁ‘qmuﬁﬁmmyu duafulmiingfu QﬁﬁﬂgﬂpLLﬁ:M%WﬂWﬂiﬁﬁiuﬁaqﬁu
mﬁ%ﬂuﬂuuﬁmﬁmﬁﬁﬁ:ﬂaﬁuﬁm duaseanudiuudciinfoingdamisguau (Cluster) uazanusiudossning
fulsznounsuazmienuiiioatios LﬁﬂLﬂuLma'qmmi‘lﬁa‘mgﬂuwﬁﬁuﬁéumwmﬂmﬁminimmhimu uaz
thlgnsaiianu afeondnlifusugs dsussmanuideaiounazuanssnumntymeanuliaailuiui

WANITANTUNIY

- %ﬂ%«,ﬂ?@ﬂhﬁmﬂﬁ@‘qmu U 3 130Uy 1Aun 1Feunedamie 2.us8d 2. @uan Laz 9.92a0
uazAifulasamaisedfieriunnuansslumsutsiuenioteiamisgur tnsdaideninsims
1’71'34\1LﬁumauﬁﬂmmLLa:Wmmmmmmm‘lumiﬁﬂLﬁuﬁqa‘ﬁ@

v

- 4aflneusudiunisuszneuer@nuazn1suiniedanis elranuinusulunisdssneuendnuaz
Aflugefie $1uau 1,600 919

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

- Wandemninsnain 1aenstanuLAAIELAN "uMnITL SMEs w0efinald" u 3 afa @unsn

ad19nelalvfazneun1asiu 8.96 duum lay

1) oafi 1 $hszvineiufi 22-23 n.n. 2557 w FhaasInauiFunSawand 2. gougiend fuszneums
SMEs uaz OTOP KN91190n5 U MUNYEUAT $1UIU 90 919

2) afaft 2 Fnsewinadudt 8-10 fl.e. 2557 1 UFASLIEUNABIIN ‘E)U?].g’]ﬁ"lq@ 0.1199 2.9
figlsznoun1s SMEs uaz OTOP 1inFINeoNIUFIMUNFUA F1UIU 110 919

3) Adaft 3 FAsswinedudi 27-29 9.0, 2557 guddszquunnmnfaast@wauifnsu 60 T uminendy
AauAsuNS Inenaemelng s.awan dfUszneunts SMEs uaz OTOP rsaueeniusviing
AUA1 F1UIU 100 91Y

- Aauederrsiamisquaulagnisdaienssuaiisnnuduius i unaudnineunedamiequau
39U 5,084 519 wuailudandatiaanil $1uau 1,913 919 Fandausnsing $uau 1,929 918 uazdanda
92a1 $IUIMU 1,199 919 uazgiunTeuny $1uu 43 31y

*  MsWouuWaoNMwuauus:naumsIankinosuianawiazuagouy

Humsiifiununeld Tasenistiumisiamisuuanaruazamngou \elduairadnnuaunsn
Tunmswisiuladugusznounis tagdfiunmssiuiunenisfinlng Lﬁ@m?aummw%’auﬁjﬂ?:ﬂauma SMEs
inguszmauirsugitondeu (AEC) Arensunmzliddannuamsolunisusiuiuinniu Taonis
L%"amiﬂqﬁﬂi:naumi‘lumis&wmﬁoua:ﬁwLﬁuﬁ@ﬂﬁumqqiﬁ@émﬁu naoaruLdonlssRAamisualNg
viovgnelonianemediuazairaniotneanudiniie snsrdunnuf anudile wesvinuzungiszneunis
SMEs Uiiusionis wlBsuutasduinsusislutestiu sanfansairunfoiennuidioulosszning SMEs
Freiu uasiiszneuneading il Esitunulu 4 gimeruszma Tiun mamie nanzfusonidomie
AMANAN-NAAZIUODN LAzNIALA

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



maduiunulszneums mMeeusuANuifumMe Tumsduiiugsi? U meuTmedans madisuunugsie
n93fenatn Meaundadun nsuiuisdanismefnfiungu AEC “ad n1s3asizhanulszneuns
{aeiinideds Lﬁaﬁ:ﬁeuﬁqﬁmm—qﬂaﬁﬂmeqﬁﬁm? wiounasafinfisnunigedn ﬁ“?@ﬁlﬁ%’lmfﬁ’]ml@wwzﬁwu
dinliATnw wuzd duimnzguszneunms lumsdavituaugafisded@nuazufludoymaeunasfienis o
anlaznouns wazdafienssufinmngnuamulssneumsiiszauniudnde efuuuuedlifutiszneums
fiddaulnsams

WaNITALHUNIUY

- datneusuANuWgLUsznOUNT SMES Adhsunnstumg ludnunisanidugsfie 1wy neliouunugsie
N33%YRa1a MTudn nisuTmistanisnsafiungu AEC ni1stiiaueiasanismeanitiunisiiu
AFRALNNARASTUN 484 $1UU 188 51

o

- dafianssuiinszaniudszneunis uaglidUSnwuusthunguszneunns SMEs $1uau 169 318

- AuflumstumnzslagdalidintTnmniddn flvimganizdu dnlddTnulunisdarinunugsie
wadn wazufiludoymnisdufiugsfie s dotutszneunis 1w 159 g

- Hhfumsuumnzsiuau 40 91 fAnwngeu w anudszneunisdegidludeiniaide i Fiuiu 2 uma
1Aun u3tn Hatlewiuined $1fia uaziseusuueniienuns e ielrilsznoumsidiFouitauuaa
wazndnns lumsdufiugsfivliuszauninuduss

s mswouuus:znaunisauAauKkannssy
\unsdaady sMEs IngliAulnegvaunamudnenmaesiiuil Uszneufiae 3 tasanis Téun
TAsunisaviasula:weuunwaanmunAau BwauuIws:=s15a1s

\Hulnsensdi aan. ﬁwLﬁumia"auﬁuﬁuéﬁam%wmﬂm‘luﬁuL?ﬁ'vwnmqL%ﬂﬁ?‘ﬁﬁ werususdting e
dnaduuasiannifunande uanfudidandeduosuifathimndng fenmsenssiundesudilngiuwnda
msldsadnuallneuesgudfath@nunaing uasiannaanslusufatrdn Wanuianudunoludamndad
WelfuansuraaUrdniunonswdsumlamiansnata Sunassiunisudaid Snnseenuuundniud
LLazmi"gﬁmﬁﬁﬁuaﬁa Lm'LLBJa‘gﬂLﬂ'u‘luqﬁﬂﬂ;mﬁLLazﬁaﬂﬁmnﬁuﬁuﬁﬂu‘uoﬂm ANUNTOADUAUDY
fienuAeINITUeILT Inald

neafiuauszyatdunislnous sl fidnae ‘lﬁﬁunzjnéﬂiznaumw%Q’ﬁﬁu‘lwﬁﬁum?ﬂﬂamm
fiathdn fianuuasifeslenia w?eﬁjﬁﬁ”eamiﬂi:ﬂ@um’ﬁwLzﬁu tagihnnug insemAnin i)l lunsuda
uFahinfieaineldidesnseunss uenmniidaiinadndennansudilaetiuninisadneal Samsssu

wazfifyaynlng wimunifiugasinisaana Fudunseusninudaldnldegdtiuaulnenasald

uan1sALiudu

- @nsaiauyaaIng luaufialdin ‘lﬁﬁmﬁ11i’L'ﬁm?’iu‘lumiﬁ%ﬂmmﬁﬂﬁﬁuﬁuﬁﬁ AUUIAALATESA?
Wea¥eased anuflunisanfiugsfie mmﬁqmqui‘lumiﬁmmmuﬁam%wmwﬁnqmmiL’%'su
NTEOUAINTTUL ISO 9001 : 2008 F1UI 322 918

9 Vo ' A A g Yo A v a a '
- fuszneumsldfumstumnziieiugualitudufituazuinsanzsy  waznmaiuguanlugluuy
A9 AUANMUIMINZANUR LA AR UT $1UIU 32 HARSTUN

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

TASUNISWEUUNWUSzNDUMSOUIIUIWS=S1ANS

Hulasamsdi @, Aifiunssuiupmnansaluminends Wesaussiannilszneunsfunsenun
Wanuanfuduazussyiur saaiioiodensifulnveafisznounis SMEs uazfjubnaudnquay
Wanunsnuadaduléianaranislulszimanazanlszimaegradedu Tnsnisonseduunnssundado
wazussiufliinfisutuununlssina iteseaiums Wlataiues Asian Economy Community (AEC) Wuif) .41, 2558
adnnuaszuinuazigndadriinlvgusznounts SMEs wazfjuseneunis@udiquau lunisliainudiiny
Lﬁ:EJ’JﬁUﬂ’ﬁ?JOﬂLLUUW?J.IH’WNﬁﬁﬁmﬁtLﬁzU??’fﬁmﬁ lagysannsanusiuileiuniieanunindy maentu uag
aniiumsfinu ialudunanauazdiugine

madniiunulAdaidentuszneunis SMEs fusznounisdumguau uaskiszneunsfuniseoniuuiaul
rAnfurnazussytuddulig dhdulasamaifieindnenmluuneiann sonuuunaafutiuaziss o
ug vinmsousulmuFnm Wenufuniszneumslududandn sonuuuuasiatnuaniufuasuss i
iguszneunsrufianuiianels uarauisathfuuuy (Mock up) Artwork wazudfiunly1dlumsuan 3709
thudafuriduuuilEumsiam Tudesenlufegsidliidundnfuridunumerialsssiiosiu thovens
lomahgnanamsuisiussiugininedeusell

uan1gANtuIY

- fsznoums SMEs uazfilsznounsBuiigueu lAuanuifuniseonuuundaiuuasusssiun
muﬁamm%ﬁﬁwummmﬂ tihunssaRenssueusudLIS L 13 afe uiud 13 Fwmiaidszina
fgusznounsindunisoususIuIl 2,000 AU

- fuszneunis SMEs uazfuszneunisdufiguan lafunsimmnAiuniseenuuy Wanudesiun
wazusssufludu uazanuiiumsuimsdans menana maaisendnunitazifiom saufisnnswain
nandun llduasguludondad siuau 250 9

- eenuuuuazRAILNUTS Al HLnElszneunns $1uau 1,800 Fu Feifszneums SMEs uaziilszneunns
Famfeguau 1AFuuuunien Mock up frege Infewiluudauusssiun

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



- fanuaiuiuasussaiunfuuuuimesalszsdmiauaziiesfiusiuiu 50 Fu asoungunIIALAASuT

'
a A

Aufnguau AL emsuaziATeRy Awmeuaziafeswiu gefievieafisauazuinig gefiednlan-
fnda vay Teednisdsniliu vedeu uarduaduresnansaanaiieinaunsiaNAosoATIgsfie

v 1

vingyudufngaaineidou

- Welnuazgua Website 31udoyafjisznounis SMEs uazfUsznounsduinquauaUuLINGZ31Teng
http://chuladesign.net/WebDB/pages/search.jsp

TAsuMsWeuufUs:NauMIsIWaaSWwANUITUNDUIASSARBUBUMUIUIWS:SBENS

vy

\ulasanisf aa. Auflumsesiufiuyafifnszaiva Woaungidesnsidudisznounisivi Tagnns
AioyonnIUIuaTinHEUIUNIeNTN ANUasafumalulad nsuinisdanis msudauaznisnana
Tinufitundngasfiudnszanua Feliiugiuanuiludds sutdaulenfinnnuddlssss fasnanmiuany

Y& a o ] i v v & o oY @ v [P Py v
manufiddnanldau uadsraudymdunnuiiuguwazyuning WidugusznounsInindvinweainul
Tumsiszneuduundnliogniddumuuums saarsvemssumaniins siireging lasaniuaululsafou
WszAUE (n1aeif) 1ATaMIgNNTzALE aynsUsinisanunuInszsedng uazlsafeunszauadiminmeunu

aala

madnfunulfafinsuunazesdnnuliunfudnszaiua uazfidhiumaiineusy lundngasdng
1Aun meugniialdléd@u (Hydroponic) mMsmziiauuunsuIIes drsliiindeaFoutsznoulnadliivds wazms
Tusmametnsden meutsglomnssnuaauanemsinunsluiuiisminmeununield uaasuduedissdn
mnudefunindlmfa uasfalzinndmiugs Tneyandngasimaasidioyamufiivatume fuiiuszneunis

WaNITALLHUNIU

- seflnounidmdn madufuszneuns medifiugsfieuazdainunugefirlituidngaulnsanis G
taulerzidugusznoumsing o0l flundngrsfivdnszaua nquuuthuinases nguinFotneiann
f@lny a4 Ul 671 919

v v

- guirganlasanisldiuyuainufiieirllgnisimundnenin diufienssufnmgaiuiaenndes

U

'
o @ A

ﬂwangjmwQ’ﬂi:naumiﬁ]ﬁuma@mu S 20 A9 917 USEM Hadnndled s ﬁ>.ﬁ‘1:mﬁan
wytihunone +.1%elnd OTOP muinieu 9.UAT91%ELN OTOP AanaLaR® 2.1mussny vhiutgnieldldAu
HYGREEN 1AT4nN19WAILNAIUNTZ09A 4@

v

- fudhdauiasens aunsmhanuilal)ldlsslsmilunisdszneuendn s1uau 155 318

- fianquinFedny "lasanisnszauasiniamsuaunald’ iereveavsienanisaiiiulnsinig
tngranzifouiidamisquaunieléte nquinfelnsinssmenszanuaiminmeuaumald (nguung)

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

*  MSWoIUNWaONTUrDaKNBusU

Wunsdnflunudaaiy afuayuld sSMes iAulnegtaunaaudngnwuoIiui o1
Tasumsens:duyus:naumskivduaktvwaonmuninuuysruins (OTOP PLUS)

Wunsiaundnenmiusznounis oToP Tﬂﬂ%mﬂﬁnmﬁ‘umﬁmﬁ'umﬁ%ﬂuﬂaﬂ'ﬂLﬁm‘lﬁﬁuuﬁﬁﬁmﬁ
uazusnng ﬁ%ﬁmﬁ"ﬁﬁﬂmmLﬂuéﬂs:ﬂ@umsuuﬁugmmﬁmmi waznieenflefiannusulingeunedanu
uardawangeu i@uaialenmanamananandlutlszmauazenalszma dafhunsifiulszangnm naln uasifse
atfuayunsAufiunudaaiu OToP MeynsAndonuazsianndnenmilsznounis OTOP s¢du 4-5 a1 way
Q’ﬂizﬂ@umiﬁﬁﬁnsmw‘umLwiaﬁwiﬂ lunquudasud 5 Usziam 1dun e1ms 1ndesAn fir-ladeaudenny
w041¥ vottlszAuuazrosnnuAs wazayulnsiilildoms

msdnfuauutafiug gimainlszma 1Eun mamiie nananauazmanziusen mansTusenideamiie
uaznnla T%miﬂi:‘quLﬁ@ﬁ%nmmﬁzmmLsﬁﬂﬂum?ﬁwLﬁuimqm?LLﬁﬂﬂ'zﬂmuﬁaﬁ'wﬁﬂLﬁumi wazWelun
ﬁﬂamwﬁjﬂi:ﬂeumﬁﬂaﬂﬂiLﬂ'mﬂamﬁ'wmiﬁmmuamﬁmﬁ (OTOP NEXT) ?&qtﬂum?@muéﬂi:ﬂ@unﬁ
Lﬁ@slﬁmmi‘lu3 viadle Uszneude 1) meeenuuuuaziannudaiug 2) mewangunwmsudaniomaiulad
mMauda 3) MaRandunIAatanietenanIsaatn taelifiinsiueususiuiy 211 919 medafienssu
duadunisnann lagindadun oTop Gumt’gﬂixﬂ@umaﬁlﬁ%umaﬁﬁmmL?ﬁu%’aaué'a WNTIUnaEOUAANR
Fronssauanuazsmiedudn saudennsldeeulatduasindvainBsniioatralonmaniansaain (OTOP
Go Online) @l

wansAiuey

- fuszneunslEFunisiannliianuannsalunmslszneunsuasiuyaaudadur lnosisda
dndnual wazimuassuy Tﬂami@mummiﬁeqmioonLLuuua:ﬁmuwﬁmﬁmﬁ MIWAILNAUNIW
nsudarsemaluladnisuda LATNITWAILIATUNNITAANANFDTDINIINITAAIA F1UIL 211 519

- SpRenssuduaiunisaana tieairanazugeTonannaniang Suau 4 axa TEud

1) Afa 1 3emineTull 8-10 A.A. 2557 U HeaTTNALAUNAARTY 2. unTINTELN igdsznounis
TIUUAAIUAFMUNYEUMSIUIL 52 T8 Ifiayafin19u1Y 1,475,000 UM

2) AFa7 2 2N TUR 15-17 2.0, 2557 U FaATINAUSLADZLOAS 41U NN, iglsznounis
TIUUAAIUAZFMUNYEUASIUIU 56 718 1fiAYafIN19U1Y 1,480,000 LN

3) a7t 3 seminaTufi 22-24 &0, 2557 11 FaasInAUfeyasNITa . nszunsATeysen thklszneums
FILLEAILAZFMUNYAUAISIUIL 53 919 ITiAyanIN9UnY 1,065,800 UM

4) Afaft 4 emineTuft 28-30 A.0. 2557 o AU SQ 1 AGNLALAIS AL, ihiuszneunissiuuana
ward e EuA1TILIL 50 919 LRAYAAINITIY 1,061,911 UM

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



- ovsuuaslisSnmuusindilszneuns sMEs doraLdaaummsafubuinesifinuaznisnain
ooulal Lﬁ@sl%l,ﬂusﬁmmq‘luma‘ﬂaﬁzﬂeuqiﬁ@ TnesavimiiFueoulall eusnelonamenisaans
luszuy E-Market $1u7U 800 18 Wazdavin Catalogue "OTOP PLUS" Lﬁ@mm’mﬁﬂszﬂaun’mm:
HARAUTT IESunaaelElasanns LwaLLwa?'q‘iEJ;au‘l‘-?Lﬁ"aLﬂu‘ﬁoqmﬂum‘:‘umﬂﬂm?ﬂ,ﬁﬁuNﬁﬂﬁmﬁ
aolluownn

Tasunisens:auus:naunis OTOP AdAnunwimalug SMEs

\unswaiunfflsznounns OTOP esnszdumuansalunsUszneugsie AsouAquUisitumMsuims
$An1s nsudn nsaunAaiud waznenatn lndinsaonndesiuAfdinguaunaziauassuriesdiu
Fahlugnisaiienu afondnliguaudseldaiiaue

nefifiunulFinedaideniiszneunns OTOP 32U 4-5 ammniilszina uasiszneumsiiddnonin
luurazdania %'aﬁmmﬁmmiﬁ%ﬁmuﬂﬂémiﬂiznaumiﬁ'Lﬂmz‘uuLLazLﬂum%wwﬁﬂLﬁ”m"mimqmi i
iddudnemmnssiiugsislasnisiaiudeyanufFunisdiiugsiie nsaaa meumedanie wiowui
éamﬁuﬁﬂ?}ﬂmLLa”t’]ﬂ?“no‘unw OTOP FaviunuiaNglsznounsianizsny uazaiunswauAL L
Lwaslwuﬂnsn’m‘lum’nmms@m’nwL‘dui uu J.lm':‘ua%umwLﬂummmuuawuﬂmmw nsWaungeanig
M3smeimnzausunansus aunsauleiilunaalEdodie aﬂmiwawwmamaomnﬂuwmumﬂﬁ
u@ﬂmﬂuaﬂ,ﬂmmimQ‘di:ﬂ@umﬁmmﬁ@ummﬂm‘luﬂi:mmmxmaﬂinm

uaN1TANTIUIILY

- ﬁﬂ’h";ﬂﬁﬂLLNuWﬁJu’]ﬁﬂizﬂ@Uﬂ’ﬁﬁiﬁﬁmﬂﬂiﬁﬂLﬁ@ﬂ U 77 919 uazAunsieinguszneuns
Aufidmun tagauisaiaunliudganisuinisdanisauununisiaungussneunis OToP
fififnonmlumsdszneums feumsudmasamsiifuszuy miuﬁmﬁuﬁﬂ'ﬁ'Lﬂumm_fgﬁuuazﬁﬂmmw
MeiRNTomMIMIsmthefivnzautudasud musausiulunaalffonuios anmeiian
ALY INARINMLIBIUNATT

- Audlufienssunadeunain Uszneudds fenssuludszina lagirguszneunisidnsinaunand

Larsmodudn s 6 s 18un

1) adaft 1 QMUY 91ETIYNTA 2eIeTUR 14-20 1.0, 2557

2) 0%t 2 3ewineTud 23-26 n.a. 2557  FasInALELTUNTaERTA 9.1 F0dlml

3) afafl 3 91U OTOP #3539y A¥n9s0uDY Lﬁ'ummqm 239U 30 N.0.-5 @.A. 2557 QU F1AINAN
3. mmgimu

4) afafi 4 eumeuunudndll 2014 1flesuft 6-10 .. 2557 w guddsrgueiuntszasinisyaunfiien
ummmaamammu R UDUUNU

5) afa 5 nusuwithuesdmsudmsdinusmianssd 2.nsxd szminasudt 15-17 a.a. 2557

6) 954 6 9 Thailand Industry Expo 2014 (unnasufeuedlneg 1duesd SMEs Sau AuauEg
Wiasanan) 22mInaTudi 26-31 2.0, 2557 o1 91ANLAULReS 1-3 Buufia iiloamesanil

- fenssunageunainuazfnmgauluaadseina laun
1) A5 1 92ndafui 21-25 4.0, 2557 o arersuspuszandulnetszanmuan thisenounsluiui
aaaziueenideanile $1uaU 10 919 |WNTILU

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

2) A%t 2 91U Business Matching and Exhibition tu Uszimeadulailide SEMINITUR 29-31 4.0, 2557
ﬁﬂéﬂizﬂaumi‘luﬁuﬁmﬂﬂmqLmzmﬂmﬁuoon U 10 919 1NN

3) afail 3 azmiaTuil 16-20 nv. 2557  meeSelszauAy ihilssnoumsluuiininwmile
AU 10 919 1199

4) A% 4 szwineiudt 25-28 N8, 2557 o UszineunialEe ﬂqﬁﬂizn@umﬂuﬁuﬁmﬂiﬁ U
10 919 |W1F2U9U

- fszneunsiildFumaianntuilganisuimesanisneldlasans Segldifuiunniduiads
Fovaz 19.66 Aolfiou

NsSIasSuasIASOLNYAIIUSIVULDS-KIWUS:INA

unsiaduairsdneninuediamisnnanansuazaadeulng Wideulsetuirsusisszninalszing
doa¥ennng anudile feafuaniunesiunedissuinalssmeliungsznouns SMEs aglannz
deanasngldUszannuinsugfitonidou (ASEAN Economic Community : AEC) atiuayumsinfeuninunie
Uifulsznouns SMEs lesosfumauisiuiiesiiinniy alulszmauazenailszne asuadnadnenm
wazagrglonianisfin n1sasusznitadszinalidugusznounts SMEs uwaraluayunisasianiouny
anusuflefugsfislusnatszing Tnglufl 2557 flaseamedrditlddniuns of

MsAduvIUMUNSDUAIIUSIUDDSKIWUSINA

\humsein LﬁUJWUﬂWMVTUﬁﬂiﬂjﬁ§3UWﬂ1‘1/18ﬁ"1]€)Qﬂﬁu@:wj’mﬂi‘:LﬂﬂﬁWUﬂﬁﬁd 131 SMEs Tunfiszninadszine
(L APEC SME, ASEAN SME, ASEAN+6, East Asia Round Table, ISBC 4% @4 aen. 1&Funoumunelifiufuny
Uszmelng (Focal Point) #1uUN19@9La5L SMEs vmthifunalnlszauidenlsaniasavinuuuninusiuile
uwazfimuaulouny gnasmansszninadsing squvafidrusanlumsimuavinfivesing iesnuadsylom
voaUszimauazgsfie SME lne luniianusudeszninalszinauaznseudennasninusiuiossduninif
waznyanfiene Wifianalunisdaady aduayunisWauninielngninusiuilefinu SMEs fAfnasluns iy
dnanuasaituae veddlszneunis

WanN1TANLEUNY

- madufunulnglunfinnsuszgussninadszing wazniimieinFolnenthsnuduady SME lulszing
AFINNALAAMA TlLNTOUMIRYMAN UaznIouNIRINIITLTsINalnY Aeannsaitunisly
U 19 1nFeUny 017 msUszeulunseu OECD adafl 46 MlszinatlFaiee N17UT29U ASEAN SME
Working Group ﬂ‘%\iﬁl 35 u annideuin m’:“d‘;‘z‘qll APEC SME Working Group Meeting ﬂ%ﬂﬁl 38
Fa aan. Wulszaunusyinaus wazdsrarunisszqu au Wealnega Au il nisUszau East Asia
SME Roundtable Meeting ﬂ%’dﬁ 9 U ﬂi;ﬁ"ﬁﬁ mmimé”glmw?i miﬂ?:fqu APEC SME Working Group
Meeting adafi 39 wazn"3UseU APEC SME Ministerial Meeting adaft 21w fleaunuda A81975U53
Uszanaudu (udu

- Aflulasameannusiuiienns aullesrnnisussguaunsounnusiudeninifiuaznynid o1
dsraufuniisnuiliieades lumedsunulssinalnginsulszquidaljifine nnsduun uaz
mMadszgumToiiessauaued vay lagmunsnaiuniaviedu 5 Tnsans Al

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



1) 1ing2u1Ag9N"g APEC International Symposium and Workshop on Enhancing the Competitiveness
of SMEs through the Innovative Cooperative Business Model iﬂ&tﬂg

2) Whulasans "mﬁﬂﬁwmmﬁﬁaﬁﬁumqqiﬁ@mmmﬁ‘ﬁﬁmﬁuazmmLﬂ%‘@qﬁamqm?Ltwwe‘j"
Inyanigolin

'
A a v

3) L“]]’]é’JlJIﬂNﬂ’ﬁUVIU'WI‘U@Qﬂ']ﬂLOﬂ‘ﬁu‘lum?ﬁﬂﬂ’mlJLéﬂd"?’]ﬂﬁﬂﬁﬁﬁL‘WOLﬁ‘IJJﬁ‘I’Nﬂ’J']iJL‘?J’JJLL%QLLﬁﬁq‘iﬁ?
YNANANLAIATOFIEMTRAIL UL AregareLTloa

4) anfiulnganig SME 032013 A-Financing APEC SME Innovation Workshop : Identifying Government
Policies that Promote Venture Capital Investment in APEC Economies Wa APEC Secretariat
Lﬁ'a%ﬂﬁﬁmauaLLuzL‘“i‘NuTEJuw‘lﬁmmLﬂmjﬁ@ﬁﬂﬂ’[%ﬁhLﬁ?umﬁ'ammuﬁaixﬁums‘luﬂi:mma:
sewintszina Jutfumaifulauesnaasamuluaaiasusfisirndniann waza¥rennuidile
AMunamgresfisnissaunulunismilenianisaau uazguszneunis SMEs lunisidndia
uwnasdunuluginaiedeuazuldin tassanatssquidalfifimessnineiui 18-19 o, 2557
a Tsausulailing guaan

5) @nflulngan1s SME 04 2013 A-The Promoting Innovation Seminar : How Smart IPR Policies Can
Encourage SMME's Research and Development iteifiunfilunsmie TEMINMATIUAIY Rt
funsugmasamsdunngaunailyny saiagiszneuns SMEs lugiimaieia Aiduianssu
uussiundoundnlunisdiiugsfie wassavindoiauouuzmauloms ieliaasus iy
Tdaiadumaianndiuuianasuued SMEs Gesduainoniaianninsusivlugimaiofouas
wdfln Tavdnssanuduuudetusl 17-18 n.e. 2557 w lsausulging guuin Wi lnsems
fi4 uaz 5 aan. lasumeaiuayuiudszinaudiulnsanismnieila anglénsouanzvinaniamae
APNANANUAZ UL AL

- mslivinsdeyauazuinisinens Aruednnnuinnfmensduady SME uazdoiunisal SME ny
UATANILTEINA LHEUNTULININITALATH SMEs 2eminatazmenazanundeulmusamionudsiady
SMEs ludnatszne sawiedoyaifisafiuinnssiu ng suifey uaz@nddsslomi saufawuama
mslianuasmae SMEs melduuulfifinisuazanusindeszuinalssne (ludu

TAsun1sasiviASoLNgAIUSIULDS-KIWUSINA

\unsidoulsainietnsmnusiuiiefilsznounis sMEs vedlnouazdaszina tnenisdavinfiensay
anusufioifierdonlos SMEs Ine fuiusfinegsfisunnand iiewanndamnuaunsalunisualsiuuas
HANAU SMEs Tny graalaguniuueslan (Global Supply Chain) Tuamniifidnenm araiedednoanusuile
fumbsaunniguazionau wluwasiaszind lasmsidouloandainesssnilnguazilssmaiimng
(Cross-Border Cluster) ieaalonalunisidndeunaainaiulad TngAvuazdoya Werundnenmlunis
dingaanelmiliunisznounisinouasmbsauiifvaodunsduady sMes sauiamsunstoyatinams
fufhulazlomflumsdiiugsfiessninalssina Tasdinansedifusudd

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

NanITANIUL
1.

fiangetngnnusufioszninamiisnunaiy naenau wazilsznounis SMEs vedlny fumntheau

1‘7iLﬁ"mﬁumiﬁ'aLﬁ?uﬁﬂiznauma SMEs 39uf4N13MN N30V UBILTLINARIY Lﬁaﬂﬂﬂf;jmmémﬁa

ylufumsuanildsudioyannud dszaunsal wmnensdaaduiilazneuns SMEs sauiansda

Business Networking 9213113 12 1nFe11y o1 anamgisd diinanuimsusisuazisuassulnu

AinAUNIFUAZNNT AN UANIITOIUITNT (UK Trade and Investment : UKTI) aunauqudadiaiugsie

gis1flou-011@8u (European ASEAN Business Centre in Thailand : EABC) 4AMIaNIR@ILINITA

g09N4 (Hong Kong Trade Development Council : HKTDC) Ltazﬂﬂwmuﬁwq lutlszineunialiey

8n 5 miwau {udu

flsznoumauazmhsauiifivadios EFunsudeyamanan faguuazimatulad thunissafienseu

A9 ST IIURAAL 21,315 318 1Hun fens s AEC and SME Challenges 3397 5 nsfinsngfinssu

fusinelulazimaendours szozii 3 Tnonsfnmdoyaidadnngfnssufuilnaanamifounuas

fuyn lumanvesifieanazidnsquann nsfinuuuamenedaaudnenmlunisuiediumes SMEs

ny nedifinm : anangley

filazneums SMEs Wnsaufenssuadiaindotng $1n 226 919 neldfenssuiisean il

1) fienssuianguszneounis SMEs Inegaannondou w Uszinauniaidy angl@nenssu AEC and
SME Challenges 930%ii 5 Tngdaufuanimenisfunailszmelng faiiffuszneunmsluganemng
WAZINFOIAN AIUINITIUAIUATNTNDAFI @IeTnTIouazansfiazln ngaufensau
U 10 319

2) fenssuafraniolnsuarduggsfieanunfddaneumnuy (Digital content) uazdaauai1ainiolny
filsznounamaluladmsaumalutlszimaendouss seléio Innovation and Business Pitching :
Unlocking Opportunities for SMEs Investment tagsaufiu lwngaamnssutenauisunlszinalny
Fufhufienssuduasunnuudounsalisufiussnouns 1T Iny Teofifilaznoumadngaufiensay
U 194 9§19

3) 1hiuszneuniaiinauau SME Innovation Showcase "SMIDEX 2014" o ngaiianduiles Uszine
ALy 31U 2 919

4) fanssuadrunfolnofisznounsing-win leafrainfedsuazfinudoamianiafinisasmu

luanamidlounn w ngegnads dfuszneunisingidnsinaiu $1udm 20 919

B | ere——
=

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



| s> msuszr;aw:aquﬂm SMES IoE ASO &
M s s .".

_‘_

Fiari et | |

OSMEP 2014
The Office of Small and Medium Enterprises Promotion




Highlights of Operation in 2014

The Office of Small and Medium Enterprises Promotion (OSMEP) was allotted an operating
budget of 842.96 million baht to carry out tasks under its SME promotion strategies for fiscal
2014. The work consisted of the following: 1) Preparation of strategic plans for SME promotion;
2) Provision of SME support, subsidy and assistance; 3) Development of international networks; and
4) Enhancement of corporate management. Major undertakings for the year included tasks pursuant fo
OSMEP's fundamental missions and action plans-notable among them are: skills building for producers
of handicrafts and community merchandise; capacity building for entrepreneurs in the southern border

provinces; productivity upgrades for SMEs, and interest subsidies to the Thailand SME Development Bank.

The year saw OSMEP's completion of 14 key tasks involving some 16 projects.

Budgetary Expenses pursuant to OSMEP’s
SME Strategic Plans for Fiscal Year 2014

e Strategy 1

baht

I
Strategy 4 -+

E 42,258,600 BLLIL

REPPRREN Strategy 2

5 50,696,600 baht

Strategy 3 ==

Strategy 1 M Strategy 2 M Strategy 3 M Strategy 4
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OSMEP's undertakings for the year included the implementation of a range of nation-wide
and local-area plans, upgrading of our national data bank, and the continuation of our studies of
ASEAN markets. Many programs were carried out that provided direct and immediate benefit for Thai
entfrepreneurs, for example: training in capacity building, which was made available to 10,805
entrepreneurs and staff through training workshops and business advisory; development of 2,206
product/packaging prototypes; website development assistance to 810 entrepreneurs for access
to the online market; financial support through subsidization of interest payment for 29,245
operators; promotional activities that culminated in an additional earning of 2,832.60 million baht for
Thai SMEs; and development of domestic and international networks linking hundreds of community
entferprises, government agencies and private organizations. Notable programs implemented in 2014

are described below:

Plans and Strategies for the Promotion of Thai SMEs

The task was to formulate effective development strategies and to support the government
in implementing all relevant policies and measures to advance Thai SMEs at all levels. Among
OSMEP's many responsibilities is the compilation of a comprehensive SME database to provide reliable
and timely information for entrepreneurs as well as interested government and private agencies. In
addition, OSMEP is to carry on the efficient monitoring and evaluation of all planned promotional

schemes. Notable programs carried out for the year are described below:

e Preparation of Nationwide and Local-Area SME Action Plans

- Preparation of the Annual SME Action Plan. Guidelines for SME promotion for the year 2016
were completed wherein the focus of work is on five key areas, namely: growth in the number
of registered entrepreneurs; enhancement of networks; capacity upgrades, market
building; and creation of a suitable environment for SME growth. OSMEP's planning efforts
received the generous support from 21 government agencies, state enterprises, and private
organizations, all of whom proposed some 66 new projects at a total budget of 970.31
million baht. 40 of the proposed activities-with a total value of 621.48 million baht-were
selected by OSMEP for inclusion in the 2016 Action Plan.

- Preparation of the 4™ SME Master Plan (2017-2021). The said plan was prepared through
the cooperation and generous help from all relevant agencies. The task was to ensure the
effective implementation of the planned activities that are designed to help advance Thai

SMEs. To that end, intensive studies were carried out to gauge the prevailing situation in the
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context of its macroeconomic and social setting, business environment, enablers and
constraints, and prospects for Thai SMEs. Also brought for consideration were government
policies relating to SMEs, results of similar work by other agencies, examples of best practices

in other countries, and the previous draft version of the plan.

Preparation of the Sectoral SME Action Plan. Activities in this program involved the
preparation of strategies and action plans for the year. The work included the study and
information gathering on specific issues likely to affect any sector of SMEs. Three of such
impacted businesses were then selected as the targets for promotion in the Sectoral Action
Plan. For the 2014 plan, the businesses thus selected were: Logistic Services, Education

Services, and Alternative Energies.

e Publication of SME Situation Reports detailing monthly and yearly business climate
on various aspects:

The 2014 SME White Paper. This document has three sections: 1) SME situation and
economic indicators for 2013 and trends in 2014 with key indicators for GDP, extent of
imports and exports, and private sector consumption and investment; 2) Notable structural
changes in the local SME scene such as the extent of hiring, labour productivity by sector,
and establishment and dissolution of businesses. 3) Findings of OSMEP-funded studies, such
as the study of consumer behaviors in the ASEAN+6, Phase 2, and promotional approach for

high-impact businesses.

SME Situation Studies in Four Regions

The North. An opinion survey on SME operators in Chiang Mai regarding the rapid growth
of Chinese tourist volumes and its effect on business. Surveys were conducted with six
business groups: Woven fabric & clothing made of woven fabric; wood handicrafts; processed
farm produce; vehicle maintenance services; food & beverage; and hotel & accommodation.
The tourist increases were found fo have helped improve the Chiang Mai economy
although the operators would need to prepare for, or find the means to cope with, the
inappropriate behaviour of the tourists. In addition, the local authorities are expected to help

improve fourist facilities, such as the inclusion of Chinese text on signage.

The Northeastern. A study to gauge the attitude of Laotian consumers towards SME products
and services from Thailand. The focus of the study was on three issues: preferences on goods
and services; the need for Thai goods and services on the Laotian side; and the gap between
expectations and satisfaction. Clothing items from Thailand were found to be most popular
in Laos given their moderate pricing and easy availability. The Laotian decisions on clothing

choices are largely influenced by Thai media content.

OSMEP 2014
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The Central, inclusive of East & West. An investigation info the impact on the service
businesses (hotel and tourism) in the Eastern region caused by the political disturbances in
Thailand. Three business groups were looked into: hotels, fourism and related businesses.
The findings indicated that impacts were slight when the sector was considered in its entirety.
The operators of touring services, however, reported significant drops in their earnings due to

reductions in the number of their overseas customers.

The South. A case study on the adaptivity of Thai SMEs on the lead up fo the AEC liberalized
business environment. Conducted in Songkhla, the study looked into three business
categories: services, industrial manufacturing, and consumer goods. Findings on
enfrepreneur's attitudes fowards changes indicated a moderate potential to adapt in all of
the businesses under study. The factor that enables the highest potential in adaptivity is in the
rich availability and diversity of raw materials. Next in terms of aid for adaptivity are their
marketing skills, availability of supporting services, readiness for and a positive attitude
tfowards free trade. In recent months, Thai entrepreneurs have been preparing their
operations, installing the means to move forward in all aspects of their business, all of which

would help fo prime them for the upcoming challenges.

- Publication of SME economic indicators. These are trade indices that reflect the SME
situation in Thailand: 1) Trade & Service Sentiment Index — first introduced in 2013, this
annual indicator is derived through surveys on some 2,000 operatfors in 14 provinces.
2) Manufacturing Confidence Index —a quarterly index derived through national surveys on
2,400 manufacturers in four regions across the country i.e. the North, Northeast, Central-East,
and South (at 600 samples per region).

In addition, OSMEP proceeded in 2014 fo update the National SME Database to provide a
comprehensive and up-tfo-date facility with serialized continuity and coverage. Cooperation
for its preparation was forthcoming from the Department of Business Development, the Customs
Department, the Department of Agricultural Extension, and the National Statistical Office and so on.
Database information includes sections on business establishments and dissolutions, corporate financial

data, business and industry censuses, export/import activity, and community enterprises.

All of the aforementioned information is published on our website at www.sme.go.th for public

viewing and downloading.
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Assistance, Subsidy, Support for Thai SME Promotion

Programs under this scheme were designed to create a helpful environment for business where
the focus was on improving access to funding, impacts mitigation and the harmonization of all SME
promotional efforts. Many of the activities were geared towards increasing productivity and building up
the competitiveness of Thai SMEs. They were designed to help promote balanced and sustainable growth
of Thai SMEs to match the business potential of each target area. Major programs carried out during
2014 are described below:

SME National Awards in Manufacturing, Trade and Services

A contest fo honour the SMEs with exceptional achievements as model operators based on
the following selection criteria: business standards, operating efficiency, transparency and good
governance. This annual event, now in its sixth year, has as its objective to inspire entrepreneurs,
reminding them of the need for building up for growth, stability and competitiveness on domestic
and international arenas. The SMEs targeted for the awards are in four key sectors covering 19

sub-groups as follows.

Manufacturing Sector. With subgroups in: (1) Food and beverage (2) Textile and Fashion
(3) Furniture and timber-based items (4) Handicraft making (5) Gemstone & Jewelry (6) Machinery
& Equipment (7) Plastics & rubber (8) Motor vehicle accessories (9) Commercial Printing
(10) Electrical and electronic appliances, and (11) Ceramic items.

Trade Sector. For example: (12) Retail trade.

Services Sector. For example: (13) Hotel, fourism and restaurant (14) Creative design
(15) Logistic Services (16) Health and Wellness (17) Building construction, and (18) Maintenance
services.

Special Interest Enterprises. (19) Societal and environmental businesses.

Regulations governing the Thailand Quality Award (TQA), courtesy of the Thailand Productivity
Institute, were duly adopted for our selection process, which appraised the applicants on the following
qualities: (1) The executives' role in leading the business (2) Business planning and execution
(3) Aftitude towards customers and markets (4) Appraisal and management of know-how (5) Human

resource management (6) Process management, and (7) Operational outcome.

Implementation and Outcome

The 6" SME National Award Contest attracted some 1,050 entries. These were judged in our
selection process starting from preliminary screening and interviews, right through to inspection of the
manufacturing premises. Out of the large number of entries, 36 winners were selected in the final
judging round for their having fulfilled all of the required qualities as well as their management
finesse. Announcement and presentation of the awards was held on 25 September 2014, the event
being presided over by Deputy Prime Minister M.R. Pridiyathorn Dhevakul. A summary of the scores
achieved and the full list of winners are given below:

- SME National Award — for 5 entries with scores over 800 points.

- SME Outstanding Award — for 13 entries with scores from 700 to 799 points.

- SME Rising Star Award — for 18 enftries with scores from 600 o 699 points.

OSMEP 2014
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Recipients of the Sixth SME National Awards, 2014

No.. Award Entrepreneur . Business Type Address

1 ;SMEs Naﬁonalg Sunshine International ;Food & Beverage ;43/20—21 Moo 7, Lum Lukka Rd.,
 Award  Co., Lid.  Khu Khot, Lum Lukka,
: Pathumthani 12130

2 iSMEs National: Covenant Co., Ltd. iTextile & Fashion  :45/132 Moo 5, Thakham,
 Award  Samphran, Nakhon Pathom 73110

3 {SMEs National: Design Alternative Co., Ltd. :Furniture & 480 Moo 3, Soi Pracha Uthit 90,
EAward EWood Products Pracha Uthit Rd., Ban Khlong San,
E E E Phra Samut Chedi, Samut Prakan
: : : 10290

4 iSMEs National: Udon Krachok Rotyon i Retailer £235/1-2 Moo 6, By-pass Rd.,
;Award Co., Ltd. Nong Bua, Mueang District,
 Udon Thani 41000

5 SSMEs Naﬁonalg The Cool Service Co., Ltd. Maintenance 88/8 Moo 7, km 27 Bang Na-Traf Rd.,
;Award ;Services Bang Bo, Samut Prakan 10560

6 éOuTsTanding Tropicana Oil Co., Ltd. éFood & Beverage 35/9 Moo 4, Khun Kaew, Nakhon
‘Award : Chaisi, Nakhon Pathom 73120

7 iOutstanding | Global Seal Co., Lid. :Machine & 490 Thetsaban Rungsan Nua Rd.,
;Award EMecham’caI Soi 10, Talad Yao, Bangkok 10900
éEquipmenf

8 iOufstanding i Teamplas Chemical Co., Ltd. i Plastic & Rubber i 3/3 Moo 1, Phimphawas Rd.,
;Award Phimpha, Bang Pakong,
Cha Cheong Sao 24180

9 EOu‘rs‘randing Seven Seas Innovation EMofor Vehicle 2/10 Moo 16, Thepharak Rd.,
EAward Co., Ltd. éAccessories Bang Sao Thong, Samut Prakan
z z z 10540

10 iOutstanding : S.T. Rising Co., Ltd. iMotor Vehicle :888/102 Moo 19, Bang Phli-Tham

i Award i Accessories i Rhu Rd., Bang Phli Yai, Bang Phli,
i Samut Prakan 10540
11 iOutstanding : Panviman Koh Chang Resort : Hotel, Tourism & £8/15 Moo 4, Khlong Phrao Beach,

;Award :Restaurant Ko Chang, Trat 23170

12 éOu’rs’randing Nan Boutique Hotel éHoTeI, Tourism & 1/11 Kha Luang Rd.,
‘ Award ‘Restaurant { Mueang District, Nan 55000

13 ;Ou‘rsTanding Noom Sao Tour Co., Ltd. ;HoTeI, Tourism & 133/19-20 Ratcha Prarop Rd.,
;Award ;Res’rauron’r Makkasan, Ratcha Thevi, Bangkok
: : : 10400
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No Award Entrepreneur Business Type Address

14 ;Oufsfqnding Rakluke Edutex Co., Ltd. ;Crea‘rive Design 932 Pracha Chuen Rd., Wongsawa-
échrd E ng, Bang Sue, Bangkok 10800

15 EOufsfcmding M.Y.R. Cosmetics Solution gHeql‘rhcare 219 Vatcharaphon Rd., Tha Raeng,
;AWClrd Co., Ltd. Bang Kaen, Bangkok 10220

16 iOutstanding : Dr. Orawan Holistic iHealthcare £ 748 Sukhumvit Rd., (between
 Award . Anfi-aging Institute Co., Ltd. |  Soi 30/1 and Sukhumvit 30),
: : : Khlong Tun, Khlong Toey, Bangkok
: : : £ 10900

17 iOutstanding : Real Asset Development :Construction £ 1768 Summit Tower Bldg. Fl. 25,
gAwqrd Co., Ltd. : New Phetburi Rd., Huey Kwang,
Bangkok 10310

18 {Outstanding | T-Net Co., Ltd. Social & £ 131 INC-1 Bldg. No. 311, FI. 3,
;Awqrd ' ;Environmemql Thailand Science Park, Moo 9,

Phahon Yothin Rd., Khlong Nueng,
Khlong Luang, Pathum Thani
112120

iRising Star
i Award

i Tofusan Co., Ltd.

iFood & Beverage

£9/506 Moo 10, Chokchai 4 Rd.,
i Lad Phrao, Bangkok 10230

20

Rising Star
‘Award

N & B Pizza Crepe Co., Ltd.

Food & Beverage

:98/12 Moo 6, Thana Phirom
Village, Si Nakharin-Wong Waen,
Si Nakharin Rd., Bang Mueang Mai,
Mueang District, Samut Prakan
110270

{Rising Star

21 : Waydhanar Co., Ltd. ‘Food & Beverage 108 Soi Bang Khun Non 10,
: Award Bang Khun Non, Bangkok 10700
22 ERising Star The Waffle Supply Co., Ltd. EFood & Beverage §419/41—44 Soi Si Dan 29,
gAwqrd E E Si Nakharin Rd., Samrong Nuer,
: Mueang District, Samut Prakan
: _ : £10270
23 {Rising Star i Gammaco (Thailand)  Machine & Mechanical | 122,123 Moo 1, Ratchapruek Rd.,
;Awqrd Co., Ltd. ;Equipmenf Bang Khanun, Bang Kruey,
 Nonthaburi 11130
24 iRising Star i Micron Promotion Co., Ltd. :Plastic & Rubber | 125/126 Moo 3, Bang Khun Tien,
;Awqrd : : ;Chom Thong, Bangkok 10150
OSMEP 2014
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No Award Entrepreneur Business Type : Address
25 iRising Star i Chai Vachara Rubber :Motor Vehicle  32/17 Buddha Monthon 3 Rd.,
échrd Co., Ltd. éAccessories Soi 18, Sala Thammasop,
éThctvee Vathana, Bangkok 10170
26 iRising Star  : GSB Gas Ltd. Partnership  :Retailer £879 Moo 4, Pa Lan, Phayakpoom
;chrd Phisai, Maha Sarakham 44110
27 iRising Star  : Lighting Accessory Co., Ltd. :Retailer £99/14 Moo 4, Bang Kruey-Sai Noi
éAwqrd : : Rd., Bang Si Thong, Bang Kruey,
: :  Nonthaburi 11130
28 iRising Star  : T&A Idea Plus Co., Ltd. iHotel, Tourism & i 132/16 Soi Phra Ram 6,
;Awqrd E ;Res‘rauran‘r Phra Ram 6 Rd., Samsen Nai,
: Phaya Thai, Bangkok 10400
29 éRising Star Lunula Co., Ltd. ;Creqfive Design 991 Siam Paragon Shopping Cenfer,
éAwqrd : : Fl. 2, Lot 2-39, Phra Ram 1 Rd.,
: : Patumwan, Bangkok 10330
30 iRising Star S.P.K. Crane Co., Ltd. Logistic Services i 109/9 Moo 6, Ban Suan, Mueang
: Award : District, Chonburi 20000
31 iRising Star i Ban Prakobthong Thai Spa  :Healthcare S /29 Moo 2, Soi Nat Montha
gAwqrd Co., Ltd. : Sawee 18, Phaya Satja Rd.,
:  Mueang District, Chonburi 20000
32 iRising Star i CDIP (Thailand) Co., Ltd.  :Healthcare :247/1 Soi Sathu Pradit 58, Bang
éAword : : Phong Phang, Yannawa, Bangkok
: : 110120
33 iRising Star  : Thivarin Co., Ltd. ‘Healthcare £292/4 Moo 2, Pay,
 Award  Mueang District, Rayong 21160
34 iRising Star | Kel Industry and Marketing :Healthcare £138/52 Jewelry Center Bldg. Fl. 14 H,
;chrd Co., Ltd. : Nares Rd., Si Phraya, Bang Rak,
: :  Bangkok 10500
35 iRising Star i Chakkawan Buri Ram LP. i Construction £ 232 Moo 7, Chokchai-Dej Udom Rd.,
;chrd : : Khok Makham, Pakhonchai,
_  Buri Ram 31140
36 ERising Star Wangdum Mountain Camp ESocioI & 28 Moo 8, Ban Mai, Tha Muang,
;chrd Co., Ltd. ;Environmenfcl Kanchanaburi 71110
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e Promotional Support for Programs under the SME Action Plan

Known as “Indigenous Culture Tourism Product Development,” the tasks in this project called for
capacity building efforts for SMEs and OTOP operators. Entrepreneurs were encouraged to develop
products that incorporate the flavour of indigenous culture and folk wisdom as a means to add value
and functionality. A novel approach for promoting such products to foreign buyers could be realized in
the form of "stories" and "short films" that portray the ideas of local culture and folk wisdom to a wider

audience.

Work in the program — carried out in four regions of Thailand: the North, Central-East, Northeast, and
South — involved four activities: 1) Training on the development of product/service incorporating local
culture and folk wisdom; 2) Development of prototypes through in-depth design training with specialist
guidance so as to build up a product's commercial value; 3) Marketing promotion and publicity for which
training seminars were held to enlist the help of people in the creative media and related industries, and
staging of story telling and short films contests for subsequent publicity releases; and 4) Building new

opportunities in foreign markets.

Implementation and Outcome

- Training on product and service development incorporating local culture and folk wisdom.
Some 569 operators participated: 171 from the North, 145 from Centfral-East, 125 from
Northeast and 128 from the South.

- Prototype development with expert guidance and workshops. Some 113 product profotypes

were created.

- Marketing promotion seminars for entrepreneurs and people in the creative media and
related industries. Some 448 individuals participated. A story-telling contest was held on the
topic of "Hometown Treasures" by which 20 presentations were collected for our story bank.
Some 20 short films were entered for competition on the theme "Return to Smiling Siam."
Winners and runner-ups in each category were awarded with a movie-industry study-tfour fo

Seoul, South Korea during 21-25 September 2014.

- Building new opportunities. Six events were organized:
1) Thailand Grand Festival 2014
Held in Sydney, Australia, during 6-12 March 2014.
10 SMEs participated; 6.78 million baht of revenue was generated
2) Thai Film Festival 2014
Held in Myanmar during 28-30 March 2014.

10 SMEs participated; 50 million baht of revenue was generated.

OSMEP 2014
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3) The 11™ International Halal Goods Exhibition

Held in Kuala Lumpur, Malaysia, during 9-12 April 2014.

9 Thai SMEs participated; 42.37 million baht of revenue was generated.
4) The Culture and Food Festival

Held in Bratislava, Slovakia during 25-27 April 2014.

10 Thai SMEs participated; 8.33 million baht of revenue was realized
5) The Thai Festival.

Held in Kunming, China PRC during 9-14 May 2014.

20 SMEs participated; 103.29 million baht of revenue was realized.
6) Thailand Festival 2014 and SME Fair 2014

Held in Osaka, Japan during 22-29 May 2014.

10 SMEs participated; 684.75 million baht of revenue was generated.

e Capacity Upgrades for SME Operators in Southern Border Region

"

Implemented under the theme "Sustainable Development for Community Enterprise Networks,
the aim was to promote a balanced growth to match area potential. This cooperative project between
OSMEP and the Royal Aid-de-Camp Department (RADC) was installed to address the needs of people
in the three southern provinces (Narathiwas, Pattani and Yala) who have been impacted by local
unrests. The scheme sought to promote the creation of jobs, earnings, and occupational skills for the
local entrepreneurs, thus enabling them fo upgrade their business and to create products of higher
standards. Training will help enabling their better use of raw materials and local know-how to add value
to their merchandise. Guidance was also offered on how to strengthen networking clusters and ways to
facilitate the collaboration between them and the concerned agencies. It is hoped work in the program

will help to alleviate much of the hardship faced by people in the area.
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Implementation and Outcome

- Three SMEs community networks were established in Narathiwas, Songkhla and Yala. Pilot
projects to build up competitiveness were implemented with a focus on problem-solving and

business capacity building.

- Basic training courses on trade practices and management were offered. Some 1,600

individuals participated.

- Three market building fairs — The Southern SME Fair — were held. About 8.96 million baht
revenue fo entrepreneurs was generated.

1) The first event, held at Central Plaza Department Store, Surat Thani, during 22-23 May 2014.
Some 90 SMEs and OTOP operators participated.

2) The second, held at Khlong Phang-Nga Dike, Tham Nam Phud Administrative Council,
Mueang District, Phang-Nga, during 8-10 June 2014. Some 110 SMEs and OTOP operators
participated.

3) The third, held at Prince of Songkla University International Convention Center, Hat Yai,
Songkhla during 27-29 June 2014. Some 100 SMEs and OTOP operators participated.

- Activities to encourage interaction among networks of community enterprises. Some 5,084
individuals participated: 1,913 from Pattani; 1,929 from Narathiwas; 1,199 from Yala; and 43

network leaders.

OSMEP 2014
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e Productivity Upgrades for SME Entrepreneurs

Implemented as a part of the SME Incubator initiative, the objective of the program was on
the upgrading of business capability for Thai SMEs, thus priming them for their entry info the AEC.
The program sought to increase Thai business competitiveness through the establishment of active
linkages between the SMEs as well as large-scale enterprises in order fo open up markets, expand
collaborative networks, and speed up the transfer of knowledge and skills among the SMEs to match
changes in the global economy. Working closely with the Thai Chamber of Commerce, OSMEP
carried out the program in four regions across Thailand i.e. the North, Northeast, Central-East, and
South.

Participating entrepreneurs were given training on fopics ranging from practical management,
business plan preparation, product development, and trading with countries in the AEC. Inspection of
manufacturing premises was arranged where visiting experts on SME incubation provided advice on
business planning and problem solving. Excursions to factories of established operators were made to

help the participants to gain insights into the modus operandi of successful businesses.

Implementation and Outcome

- Training in SME incubation. Training fopics included business plan writing, market and
production research, trading management for AEC, loan proposal presentation, product

development, etc. Some 188 individuals participated.
- On-premise inspection and analysis; advice and suggestions to 169 SME operators.

- Business-specific guidance on business plan preparation and problem solving, from our team

of SME incubation specialists, was offered fo 159 entrepreneurs at their production premises.

- About 40 trainees in the SME incubation program were brought on excursions to the premises
of Phueng Noi Bakery and the At Ping Nakorn Hotel in Chiang Mai as part of their fraining in

the conceptual approaches to successful business operations.

e Capacity building for producers of handicrafts

The program is aimed at encouraging a balanced micro-enterprise growth to match area

potential. Three programs were carried out in 2014:
Promotion of handicrafts under the SUPPORT project

OSMEP operates this on-going project in conjunction with the SUPPORT Foundation at Bang Sai,
Ayutthaya, under the patronage of HM Queen Sirikit. The project aims to promote the manufacture
of marketable products of the foundation in terms of improvement in design-by incorporating Thai
cultural identity — as well as training in commercial operations for the center's personnel. Products
of mass appeal would be tailored to match the changing tastes of the market, while retaining good
production standards, appealing design and packaging, and at the same time displaying the best of
functionality and ingenuity in a Thai folk design.
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Workshop training courses are provided for craft makers, interested public, people without a job,
or the socially disadvantaged, as well as those wanting to acquire skills fo supplement their income.
It is hoped that the successful trainees will be able to parlay the skills they have obtained into
earnings. In addition, the fine points of Thai identity, culture and ingenuity are brought forward to
create added value in the foundation's merchandise, thereby helping to conserve the artistry of Thailand

apparent in such art and craft products.

Implementation and Outcome

- Some 322 individuals were frained in the basics of product value adding in line with the
concept of creative economy. Also included in the curricula were fundamentals of a
business operation, and skills in product development. The training courses comply with
ISO 9001 : 2008 Standard.

- Specific products and services of 32 entrepreneurs were chosen for value adding exercises in

the program.

Entrepreneurs Capacity Building pursuant to Royal Initiatives

A joint development between OSMEP and Chulalongkorn University, the project sought to train SME
entrepreneurs and community producers on product and package development. Skills in this area will
enable operators to compete successfully in the marketplace at home and abroad. Through the joint
efforts of public-private sectors and academia, the project was fo help upgrade the status of Thai goods
and packaging to international standards thereby priming Thai SMEs for entry into the AEC in 2015; and
to stimulate the desire among SMEs and community enterprises for better product and package design.

OSMEP 2014
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A number of emerging SMEs, community enterprises, and young product and package design
professionals participated in the program where training seminars were provided. Product
profotypes and their packages were developed fo the satisfaction of the new entrepreneurs. The
resulting prototypes are suitable for further development into community merchandise for possible
entry intfo the ASEAN market.

Implementation and Outcome

- Altogether 13 fraining seminars were arranged for SMEs and community producers in 13
provinces. The focus of training was on product/package design and related marketing

know-how. Some 2,000 entrepreneurs participated in the program.

- Some 250 entrepreneurs (SMEs and community producers) received basic training in product
and package design, marketing management, creation of product identity and content, and

commercial development of their output.

- Altogether 1,800 product prototypes were developed for the frainees who were given the

mock-ups thus created, ready for subsequent production into commercially-viable packages.

- 50 product/package examples were created for the localities, in the categories of indigenous
products, printed materials, food & beverage, textile & clothing, tourism & services,
wholesale/retail trade, efc. Quality assessment and tests were carried outf; and possible

marketing channels identified to pave the way for their eventual entries to the ASEAN market.

- A website is maintained at http://chuladesign.net/ WebDB/pages/search.jsp fo host datasets
on SMEs and community enterprises being thus promoted.

Skills Building for Micro Enterprises in accordance with Royal Initiatives

Jointly organized by OSMEP and the Phra Dabos Foundation, the scheme was fo provide
training for people desirous of setting up an SME as well as those who have received prior training under
the Phra Dabos vocational courses. Participants in the scheme received instructions on how to
develop the necessary skills and strategies for building their operations info a sustainable livelihood in
accordance with HM the King's Royal Initiatives. The scheme was implemented at three Phra Dabos
Schools, in Bangkok, Samut Prakan province, and in the Southern border region.

The training program for 2014 was conducted with an expanded attendance and wider curricula
which included the teaching of new skills such as hydroponics cultivation, mushroom farming,
furniture making using natural timber, mechanical repair services, agric-processing (of produce
grown in the Deep South), gift items made of recycled fabric, and advanced batik painting. Essential

know-how on entrepreneurship was included in all of the fraining curricula.
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Implementation and Outcome

- Some 671 individuals-mostly business newcomers, e.g. graduates from the Phra Dabos
Schools, housewives, members of the Paftana Chart Thai group — received training in

entrepreneurship, business operation and preparation of business plans.

- 20 study tfrips were organized for the trainees, for example: visits to Wongphanit recycling
company in Phitsanulok; Thawai Village in Chiang Mai; Dan Kwian OTOP market, Nakhon
Ratcha Sima, Tha Sadet OTOP market, Nong Khai; Hygreen hydroponic farm; and Royal

Development Schemes, etc.
- 155 trainees were able to parlay the knowledge they received into gainful occupations.

- Establishment of a business cluster called "Phra Dabos of Southern Border Provinces Group",

or Batoo Group, which is registered as a community enterprise of the same name.

¢ Product Development for Community Enterprises
The focus of the program was on promoting micro-enterprises growth to match area potential.
Integrated Capacity Building Program for Micro-enterprises (OTOP PLUS)

A scheme to upgrade the capacity of OTOP producers to prime them for better market
opportunities at home and abroad, and at the same time enhancing the efficiency of related means
and mechanisms for promoting OTOP enterprises. OTOP operators were given training on how to add
value to merchandise using their local identities; on developing the necessary production know-how
and social and environmental awareness. Trainees were culled from existing 4- and 5-star OTOP
producers and other promising operators in five sectors as follows: Food & Beverage, Textile &

Clothing, Household-ware, Decorative Items, and non-food herbal products.
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The scheme was implemented in four regions, namely North, Central-East, Northeast, and South.
Prior briefing sessions were conducted for all involved agencies fo ensure their proper understanding
and direction of the program. For the trainees, an OTOP NEXT value-adding workshop was conducted
to advise them in three areas of capacity building, as follows: 1) Product design and development;
2) Manufacturing or production technology upgrades; 3) Developing markets or marketing channels.
Some 211 micro-entrepreneurs participated in the program. The upgraded OTOP merchandise was put
on sale in market trials; and subsequently via online or social-media channels (OTOP Go online) for sale

to the wider public.

Implementation and Outcome

- Some 211 entrepreneurs received training on adding value through using local identities
and cultural themes; on product development, manufacturing upgrades, and market and retail

development.
- Four marketing promotion events arranged, as follows:

1) Event 1) During 8-10 August 2014, at Platinum Department Store, Nakorn Ratcha Sima.
Merchandise from 52 producers was exhibited resulting in a sale of 1,475,000 baht.

2) Event 2) During 15-17 August 2014, at The Mall Department Store, Ngarm Wong Wan Rd,
Bangkok. Merchandise from 56 producers was exhibited resulting in a sale of 1,480,000
baht.

3) Event 3) During 22-24 August 2014, at Ayudhya Park Department Store, Ayuddha
province. Merchandise from 53 producers was exhibited resulting in a sale of 1,065,800
baht.

4) Event 4) During 28-30 August 2014, at SQ1 plaza of Siam Square, Bangkok. Merchandise

from 50 producers was exhibited resulting in a sale of 1,061,911 baht.

- 800 SME entrepreneurs received training in Internet use and online marketing. Instructions
on how to create their own online stores for e-marketing were given. In addition, an OTOP
PLUS online-order catalog featuring a complete listing of the upgraded goods in the program

was published for dissemination to the public.
Capacity Upgrades of Promising OTOP Producers to SMEs

A program to upgrade the capability of OTOP producers, covering many aspects of business
including general management, manufacturing and product development, and marketing
management, while retaining their indigenous way of life and culture. The main objective is to help

create employment that should lead fo regular earnings for the locals.
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Trainees in the program were culled from existing 4- and 5-star OTOP producers and other
promising operators in each province who are desirous of a systematic building up of their production
info a solid occupation. The training courses were designed to help them realize their full business
potential through essential know-how in management, marketing and business planning. Specialist
advisors were there to work with the frainees in drawing up development plans for individual
entrepreneurs. Efforts along such a plan should lead to improved business management, better
quality and standards of production, effective marketing activities, increased competitiveness and
reduced dependency on government assistance. After the training sessions, output of the trainees was

put on market trials at home and abroad.

Implementation and Outcome

- Development plans were drawn up for the 77 OTOP entfrepreneurs chosen for training; and
capacity building efforts made according tfo the plans. Results of the activities indicated that
the trainees were able to upgrade many areas of their operations including management,
improved standards of production, effective marketing activities, increased competitiveness

and reduced dependency on government assistance

- Market Trials: Six trials were conducted for the domestic market where the upgraded products

were exhibited for sale, as follows:

1) Event 1: At the Chula-Red Cross Fair, during 14-20 July 2014.

2) Event 2: During 23-26 July 2014, at Central Festival Store, Chiang Mai.

3) Event 3: During 30 July fo 5 August 2014, at the OTOP Sivichai Fair, Surat Thani City Hall.

4) Event 4: During 6-10 August 2014 at the Kanchanabhisek Conference Center, Khonkaen
University, Khonkaen province.

5) Event 5: During 15-17 August 2014, at Housewives of Provincial Administrators for Krabi
Fair, Krabi province.

6) Event 6: at the Thailand Industry Expo 2014, held during 26-31 2014 at the Impact
Challenger Halls 1 to 3, Muang Thong Thani.

- Market Trials and Overseas Study Trips:

1) Trip 1: During 21-25 August 2014, to Lao PDR; 10 enfrepreneurs from Thailand's
northeastern region participated.

2) Trip 2: During 29-31 August 2014, tfo the Business Matching and Exhibition in Indonesia.
Ten entrepreneurs from Thailand's central-eastern region participated.

3) Trip 3: During 16-20 September 2014 in China. Ten enfrepreneurs from Thailand's
northern region participated.

4) Trip 4: During 25-28 September 2014, trip to Malaysia. Ten entrepreneurs from Thailand's

southern region participated.

- It was found that the entrepreneurs who had received training in the program were able to

increase their monthly earnings by an average of 19.66%.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Development of International Cooperation Networks

A project to familiarize Thai SMEs with international trade practices on the lead up to the AEC
commencement. The program was to promote the networking of Thai businesses with those in other
counftries in order to expose SME entrepreneurs fo international business climate, particularly that
under the AEC concord. Activities under the project were designed to prepare entrepreneurs for
increased competition, both from local and external sources; to enhance their capability; to open up
opportunities for international trade and investment; and to support the collaborative networking of

local operators with foreign businesses. Notable activities in 2013 are described below:
Undertakings in respect of International Cooperation Frameworks

These are obligations within the SME collaboration frameworks between Thailand and other
regional economies in bi-lateral and multi-lateral trade pacts, including APEC SME, ASEAN SME,
ASEAN+6, East Asia Round Table, ISBC and so on. OSMEP has been assigned as the focal agency,
representing Thailand and interfacing with partner countries in preparing plans, policies and
strategies for all SME promotional activities as well as defining Thailand's position of interest, leading
to the development of international cooperation networks that should help to advance the capacity of
Thai SMEs.

Implementation and Outcome

- OSMEP represented Thailand in many rounds of bi-lateral and multi-lateral talks and
discussions on SME promotion, acting on behalf of the Thai government in main negotiations
as well as joint negotiations. Altogether 19 rounds of such dialogues were successfully
undertaken in 2014. The key meetings are: the 46 OECD Conference held in France; the
35™M ASEAN SME Working Group Meeting, in Myanmar; the 38™ APEC SME Working Group
Meeting at Taisung, Taiwan, where OSMEP chaired the event as head of the working group;
the 9™ East Asia SME Roundtable Meeting in Seoul, South Korea; the 39™ APEC SME Working
Group Meeting; and the 21" APEC SME Ministerial Meeting in Nanjing, China.

- Implementation of the collaborative programs arising from the above-mentioned bi-lateral
and multi-lateral meetings. To this end, OSMEP helped to nominate Thai delegates for
international workshops, seminars and brainstorming sessions on five occasions as described
below:

1) "APEC International Symposium and Workshop on Enhancing Competitiveness of SMEs
through the Innovative Cooperative Business Model" in Peru.

2) "Establishing a Code of Ethics for the Pharmaceutical and Medical Equipment Industry”,
a program initiated by the USA.

3) A program on the role of the private sector in mitigating risks from natural disasters,

and developing sustainable business plans for SMEs.
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4) Conducted the SME 03 2013 A-Financing APEC SME Innovation Workshop, having as its
file: "Identifying Government Policies that Promote Venture Capital Investment in APEC
Economies". Recommendations derived from the workshop will be proposed to the APEC
Secretariat for use in promoting domestic and international joint investment, thereby
encouraging investment growth in developing economies as well as helping to provide
entrepreneurs with better access to the capital market. The workshop was held on 18-19
June 2014 at the Sofitel Sukhumvit.

5) Arranged the SME 04 2013 A-Promoting Innovation Seminar, on the topic: "How Smart
IPR Policies Can Encourage SMME's Research and Development." Held on 17-18
September 2014 at the Sofitel Sukhumvit, the seminar was to serve as a brainstorming
forum for organizations or entities involved in the management of intellectual properties,
including innovation-driven enterprises within APEC. Recommendations derived from the
seminar will be compiled and proposed to APEC for use in promoting SME
innovations. The programs in 4) and 5) above were organized by OSMEP on a special

budget sponsorship from APEC's SME Working Group Framework.

- Provided information and panelist services relating to the promotion and situation of SMEs at
home and abroad. Provided guidelines for promoting SMEs on the international scene,
covering such areas as the roles of promotional agencies abroad; existing rules and
regulations, required standards and trade privileges, as well as approaches to assisting Thai

SMEs according to our international cooperation schemes.

Building up international cooperation networks

An ambitious project fo link Thai SMEs with their overseas counterparts in order to build up
competitiveness for their entry info the global supply chain. OSMEP is to help establish active
networks with the public and private sectors of other countries. In addition, cluster networks are to be
created by linking Thai clusters with those in designated countries (i.e. creating cross-border clusters)
to facilitate access to sources of technology, raw materials and data. All this is aimed at building up

the capability of Thai SMEs in managing international business. Activities in key areas are as follows:

Implementation and Outcome

1. Established a number of cooperation networks between Thai SMES, public/private agencies
and promotional organizations in the target countries, which are to help in the areas of
information and knowledge exchange, and guidelines for SME support. Work in the year led
to the formation of 12 business networks with such partners as: the EU, Taipei Economic and
Cultural Office, UK Trade & Investment (UKTI), European ASEAN Business Centre in Thailand
(EABC), Hong Kong Trade Development Council (HKTDC), and five promotional organizations

in Malaysia.

OSMEP 2014
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2. Some 21,315 parties (entrepreneurs and promotional agencies) were provided with

information on markets, raw materials and technologies through OSMEP's undertakings

such as the seminar on AEC & SME Challenges Phase 5; Study of consumer behaviour in

ASEAN+6 countries, phase 3 — targeting the tourism and healthcare sectors in Myanmar and

Cambodia; and a case study on enhancement of Thai competitiveness in the EU.

Some 226 entrepreneurs participated in OSMEP's network building events, as described

below:

1) Ten entrepreneurs took part in the Phase 5 AEC & SME Challenges in Malaysia, representing
Thai businesses in the sectors of Food & Beverage, Construction and Transport, Gifts &
Souvenirs. The event was jointly arranged by the Thai Chamber of Commerce.

2) Some 194 entrepreneurs participated in networking and business matching activities for
the digital content industry. A networking event under the fitle Innovation and Business
Pitching: Unlocking Opportunities for SME Investment — a joint effort with Software Park
Thailand — was staged to introduce networking with IT business operators in ASEAN+3 as a
means to strengthen the ICT industry in Thailand.

3) Two entrepreneurs were conducted to "SMIDEX 2014" — an SME Annual Showcase event in
Kuala Lumpur, Malaysia.

4) A Thailand-Myanmar networking event held in Yangon, Myanmar. Twenty entrepreneurs

took part in the event to expand their networks and opportunities in that market.
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Summary of Tasks and Projects
for the Promotion of SMEs, for 2014

Task-Project

Mission / Strategy / Plan

Budgeted Total

Strategy 1: Plans and Strategies for SME Promotion

1.1 Define and prepare strategic plans for SME promotion

1.1.1  Preparation of Annual SME Promotion Action Plan

1.1.2  Preparation of Fourth SME Promotion Master Plan (2017-2021)

1.1.3  Preparation of strategic and action plans for SME promotion, by sector

1.1.4  Coordinaton/Supervision of project progress under the Annual Action Plan

1.2 Compilation of SME Knowledge and Database

1.2.1  Preparation of annual SME Situation Report

1.2.2  Determination of economic indicators for SME operators

1.2.3 Compilation and updating of Thailand SME database for 2014

1.2.4 Drafting of Regulations on SME types or clusters, or private entities, required

by Section 40 fo submit business reports fo the government or relevant agencies

1.3 Efficiency upgrades on the monitoring and evaluation of SME promotional work
1.3.1  Monitoring outcome of SME promotional work
1.3.2  Monitoring and evaluating operating results of the Venture Capital Fund
1.3.3  Efficiency upgrades on program monitoring (for SME programs with

budgets outside the Fund)
Strategy 2: Assistance, Subsidy, Support for SME Promotion
2.1 Create factors conducive to the operations of Thai SMEs
2.1.1  Programs to develop SME networks and promote public-private cooperation**
2.1.2  Further development of the SME Knowledge Center
2.1.3 Organizing SME National Awards; for Manufacturing, Trade & Services sectors
2.1.4  Management of the Venture Capital Fund :
2.1.5 "SME Power" program to issue interest subsidies to the SME Development Bank
2.1.6 Interest subsidies for entrepreneurs impacted by the 2010 flooding, to be :

issued to the SME Development Bank

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

842,955,200
35,000,000
10,000,000

2,000,000
5,000,000
2,000,000
1,000,000
19,000,000
3,000,000
4,000,000
10,000,000
2,000,000

6,000,000
1,500,000
1,500,000
3,000,000

550,696,600
218,696,600
8,000,000
3,000,000
5,000,000
2,000,000
113,758,900
86,937,700

Mission / Strategy / Plan Task-Project
2.2 Programs to enhance competitiveness of Thai SMEs 88,000,000
2.2.1  Programs to develop local areq, culture-related tourism products . 50,000,000
2.2.2  SME Incubator program 38,000,000
23 Programs for promoting SME balanced growth fo match area potential i 244,000,000
2.3.1  Programs to promote sustainable develoment for community enterprise networks 60,000,000
2.3.2  Product development and promotion activities for the SUPPORT Foundation 20,000,000
2.3.3  Strengthening of community enterprises pursuant to Royal Initiatives of HM the Queen 10,000,000
2.3.4  Enfrepreneur Capacity Building program pursuant to Royal Initiatives of HM the Queen 90,000,000
2.3.5 Integrated Capacity Building Program for Entrepreneurs (OTOP Plus) 40,000,000
2.3.6  Capacity Upgrade Program for OTOP entrepreneurs with potential for growth to SMEs 24,000,000
Strategy 3: Building International Cooperation Networks 15,000,000
3.1 Thai SME capacity upgrades for better integration with global economy 15,000,000
3.1.1  Tasks pursuant fo requirement of international cooperation frameworks 5,000,000
3.1.2  Building up of international cooperation networks 10,000,000
Strategy 4: Enhance Organizational Management Potential 15,000,000
4.1 Programs to support organizational management 15,000,000
4.1.1  Upgrades on information technology capability 1,000,000
4.1.2  Work on human resources development 4,000,000
4.1.3  Enhancement of operational efficiency in government-assigned missions and policies 10,000,000

- Expenditures in SME Fund management and operation 227,258,600

NB: ** Program funded by budgetary allocation pursuant to the Budgetary Act and additionally by cash

balance from the Venture Capital Fund.
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2014 Performance Evaluation
Small and Medium Enterprises
Promotional Fund

The Thai Cabinet on 30 September 2003 passed a resolution requiring state agencies with
non-budgetary funds to comply with the measures for regulating the use of such funds that the
Comptroller General's Department, Ministry of Finance has proposed in order to improve the

efficiency in handling the government's working capital.

Indicator Weight Score Obtained

Area 2 : Implementation performance 40 percent 4.3750
2.1 Preparation of SME promotional action plans by : :
industry sector
2.2 Analysis of impacts on SMEs from changes in the
economy and other situations
2.3 Development of data services for SME promotion
2.4 Monitoring implementation outcome of the SME

Promotion Action Plan for fiscal year 2014

2.5 Infegrated OTOP capacity building program (OTOP PLUS)

th t of MEP, th Il Medi Ent i P i | F h
Under the management of OS , the Small and Medium Enterprises Promotional Fund has been 2.6 Upgrading of pofential OTOP businesses fo SMEs

complying with the said Working Capital Performance Evaluation procedure since its induction into . )
2.7 Public offering of OSMEP shares

the system in 2005. For the purpose of evaluation, the Comptroller General's Department, Ministry of

Finance has commissioned TRIS Corporation to analyze our transactions and establish an assessment

Area 3 : Benefits o Stakeholders 20 percent 3.6425
framework. 3.1 Level of satisfaction in OSMEP service/coordination : :
The resulting system, based on the Balanced Score Card method, enables the measurement of 3.1.1 General operators of SMEs serviced by OSMEP
performance in four areas of operation, as follows. 3.1.2 Operators of SMEs participated in OSMEP

1) Financial performance organized fraining courses or programs/projects
2) Implementation performance 3.1.3 Organizations (other than OSMEP) involved with

3) Benefits fo stakeholders SME promotion including government, state
4) Management of working capital ) . .
enterprise/private agencies as well as those

In evaluating the 2014 performance of the SME Fund, the Balanced Score Card technique was collaborating in promotional tasks with OSMEP
rigorously employed fo monitor results in the four areas above-listed. Details are shown below. 3.2 Level of success achieved in service upgrading
.................................................................................................................................................................................. Area 4 : Management of Working Capital | 0percent 3647
Indicator : Weight : Score Obtained 4.1 Role of the Working Capital Committee : :

: : 4.2 Risk management
Area 1 : Financial performance : 10 percent : 3.4500

1.1 Disbursement from the Fund in 2014

4.3 Internal control

: 4.4 Internal auditing
1.1.1 Disbursement pursuant to approved expenditure plans : i .
: 4.5 Management of information systems

1.1.2 Financial reporting ) )
4.6 Management and Development of Working Capital

1.2 Saving of costs on the operating budget

In summary, the 2014 performance score for the Small and Medium Enterprises Promotional Fund,

assessed by the Comptroller General's Department, was 3.9175 out of the full marks of 5.0000.
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Strategies for Special SME Promotion
during 2015 Accelerated Phase

The Office of Small and Medium Enterprises Promotion (OSMEP) has as its objective the
balanced and sustained development of Thai SMEs as a prime mover of the economy. To a certain extent,
OSMEP's operations in recent years has been hindered by constraints that have militated against the
effectiveness of promotional programs, weakened the impact on SMEs and their positive effects on
the economy. Hindrances on progress were also caused by the lack of seamless interfacing among the
agencies involved in the task, and the inadequacy of entrepreneurial networking that would have

helped to empower the operation of SMEs.

In view of the above, the Ad Hoc Committee on SME Promotion, chaired by General Prayuth
Chan-ocha, leader of the Nation Council for Peace and Order (NCPO), in its meeting number
2/2557 on 29 August 2014, resolved in approval of a range of proposed strategies and plans for the
accelerated promotion of SMEs. Scheduled for performance in 2015, the said plans call for the
immediate implementation of a range of fasks with a focus on the re-organization of SME
promotional work for greater program effectiveness, consistency and directedness. Mechanisms and/or

necessary infrastructure for encouraging SME start-ups and new business growth shall be installed. The

said strategies, to be deployed for 2015, are comprised of four components-called the 4Ps-as follows.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Strategy 1

Integrate the government's SME administrative processes for greater efficiency (Process). Through
this strategy some of the restrictive budget disbursement procedures are to be fast-tracked in
accordance with an integrated SME promotional and budgeting plan. Existing procedural aduplications
and bottlenecks are to be revamped in order to promote greater efficiencies in the building up of
supportive infrastructure for the development of Thai SMEs. Government agencies are to actively assist
SMEs to gain access to a wider market, especially in areas where government procurement is
concerned, as well as provide an augmented level of service for the SME operators. In addition, the
existing SME database and entrepreneurship datasets are to be updated so as to reflect the timely

situation of the SMEs which is crucial for the formulation of industry-responsive promotional policies.

Strategy 2

Promote and encourage SMEs with a focus on phase-specific development (Progress). Promotional

efforts according to this strategy involve the provision of data and knowledge for entrepreneurs;
convenient access fo government services; and comprehensive training to match individual
entrepreneur's phase of business development. Established amenities in this area include SME
Learning Centers and SME Service Centers, from where an operator can obtain services for all aspects
of his business, starting from business setting up, tackling operating problems, right through to liaison
assistance with related government agencies. The strategy also aims at fast-tracking the progress of

SMEs in the high growth sectors.
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Strategy 3

Create added value for SME products and services (Product). Support for Thai SMEs is to be
given in the area of R&D infrastructure, inclusive of assistance in production technology and
innovation, through an established network of public/private organizations and educational institutions.
The latter, being well-equipped with personnel, premises and know-how, shall be tasked with providing

assistance as well as acting as development coaches to the SMEs. Through this strategy,

entrepreneurs will be able fo build up their capacity in manufacturing, develop better products and
services, and open up new markets. Relevant datasets of R&D and technological resources will also be
developed for use by entrepreneurs wishing fo create added value in their merchandise.

1. SMEs in High Growth Sectors. These are determined

Strategy 4

from the total GDP by individual industry, plus the level of labour
Empower the SME networks, at home and abroad (Power). This strategy focuses on encouraging

hiring, operational revenue and performance, and direction of government

the formation of SME clusters which will act to empower the entrepreneurs, increasing their selistes, Allsssiiiar 12 business aouss have kemn amifee:

competitiveness as well as improving collaborations between government and the private sector. SME .
1.1 Electronic components

clusters and networks are the key to business connectivity among the trading partners in ASEAN, a e e

prospect that will lead to better opportunities in trade and investment for Thai entrepreneurs. 1.3 Food and Beverages

1.4 Herbal Products and Cosmetics

In addition, the ad hoc committee reviewed and approved the classification of SME categories :
1.5 Agricultural Produce

for the purpose of establishing targets for special promotional programs during the period from 16 Enersy-reied Busiieess

2015 to 2016. The said classification, described below, will form the guidelines for all concerned : .
1.7 Constfruction Businesses

agencies in their efforts to implement consistent promotional measures that effectively deal with issues 13 Traineser @ Lestilies

specific fo the potential and requirement of the SMEs. The two categories thus established are: 19 Tsmatien Tesmmelssy (1), Termatien Todielasy & Gammacion (ET) cne Creeaie

Industries

1.10 Educational Services
1.11 Tourism

1.12 Wellness Services

2. SMEs in High Impact Sectors. These are determined from the value of exports-imports by
individual industry, plus the number of SMEs in the group and the level of labour hiring. Altogether
7 groups have been identified:

2.1 Machinery & Equipment

2.2 Foodstuff Production

2.3 Rubber-based products

2.4 Packaging & Plastic Products
2.5 Textile & Clothing

2.6 Gemstones & Jewelry

2.7 Wholesale and Retail businesses

The efficacy of the above-cited strategies, as well as their impact on the approved targets for
promotion, will become apparent in the planned period of 2015-2016.
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Review of SME Situation for 2014

Contribution of SMEs to Thailand’s GDP

Thailand's Gross domestic Product (GDP) for 2014 was valued at 13,148,601 million baht which
represented a 0.9% increase over 2013. For 2014, Thai SMEs were responsible for a 5,212,004 million
baht, or 39.6%, contribution to the country's GDP with the input representing a 0.2% growth over the
previous year. In terms of business size, the percentage of contribution to GDP by small enterprises (SE)
amounted to 3,655,830 million baht, or 27.8%; while that from the medium enterprises (ME), 1,556,174
million baht, or 11.8%, and from the large enterprises (LE), 5,739,264 million baht, or 43.6%.

When viewed by sector, the most significant addition to the GDP came from the Services
sector which accounted for a 41.3% contribution, or a year-on-year growth of 0.8%. Next in terms of
performance were the Trade & Repairs sector, which contributed 27.9%, or a growth of 0.7%; and the

Manufacturing sector with a 23.5% contribution, or a 0.4% decrease from the previous year.

The country’s GDP in 2014 (million baht)

............... \ Other Enterprise

Agricultural sector

Non-agricultural sector
11.77
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International Trade Volumes by Thai SMEs

The balance of SME international trade for 2014 showed a deficit of 306,213 million baht. Relevant

trading statistics for the year are as follows:

SME Exports: For 2014, the value of SME exports totaled 1,917,817 million baht, a gain of 8.26% over

the previous year as a result of Thailand's improved political stability and direction, the downward slide

of oil prices, and the economic recovery in key trading partner countries. SME contributions remained

significant at 26.25% of Thailand's overall exports value.

ASEAN topped the list as the largest buyer of SME merchandise; the year saw the region taking up

some 515,630 million baht worth of Thai goods, or 26.89% of the country's fotal SME exports value.

Ranking among the top and in descending order of buying volumes were China, which accounted for
12.21% of the total; Japan, for 9.63%; the USA, for 7.75%; and Hong Kong, for 6.32%.

Categories of SME goods with the highest export performance in 2014, in descending order, were:

Gemstones & Jewelry, which accounted for 261,552 million baht worth of sales, or 13.64% of the total

export value; Plastics and plastic-based products, 9.78%; Computers & Accessories, 7.34%; Electrical
Appliances and Parts, 6.10%; and Motorized Vehicles & Parts, 5.69%.

The proportion of SMEs
export by country

W ASEAN

USA

M China

Il Hong Kong

[ Japan
B Other

The proportion of SMEs
export by product

H Gemstones & Jewelry

M Plastics & Plastic-based products

[ Machinery Computers & Equipment Electrical Appliances and Parts

Il Motorized Vehicles & Parts

M other
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SME Imports: For 2014, Thailand's total imports value stood at 2,224,030 million baht which
represented a 6.86% contraction from the volume of 2013. Imports by Thai SMEs amounted to some
30.05% of the said fotal.

China continued to be the largest source for Thai SME imports from where some 620,410 million baht
worth of goods were bought by Thailand in 2014, the amount representing some 27.90% of the SMEs'
total imports value. The next largest sourcing countries, in descending order of imports volumes, were:
Japan, 14.80%; ASEAN, 13.03%; the USA, 6.49%; and Switzerland, 4.90%.

The top five imports of 2014 were made in the following categories: Electrical Appliances and
Parts, at 358,955 million baht, or 16.14% of overall SME imports value; Machinery Computers &
Equipment, at 14.67%; Gemstones & Jewelry, at 12.63%; Plastics & Plastic-based products, at 4.94%;
Iron and Steel, at 4.64%.

The proportion of SMEs The proportion of SMEs
to import by country to import by product

W China M Japan [0 ASEAN B Electrical Appliances and Parts [l Machinery Computers & Equipment
USA B Switzerland W Other I Gemstones & Jewelry Plastics & Plastic-based products
B Iron and Steel M other
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Extent of Thai SMEs

For 2014, the overall number of business enterprises in Thailand was reported at 2,744,198 with SMEs
making up 2,736,744 operators, or a very significant 99.73% of the total. Of these numbers, the small
enterprises (SE) accounted for some 99.26% of the nation-wide industry fotal, or 99.53% of the total
SMEs. Within the SME sphere, 586,958 operators have registered as commercial juristic persons, while
the other 2,079,267 are still operating without a commercial registration. A small percentage, or 70,519

operators, is classified as community enterprises.

The largest concentration of SMEs, found in the Trade & Repairs sector, took up 42.48% of the SME
spectrum. The next largest groups were found in: the Services sector, at 38.07%; the Manufacturing
sector, at 18.25%; and the Agri-business sector, at 1.18%.

When mapped by province, Bangkok was found fo contain the highest concentration of SMEs
with 489,066 operators or 17.87% of the national extent. Second and third in terms of industry
concentration were Chiang Mai, home to 95,911 operators, or 3.50%; and Chon Buri with
83,929 operators, or 3.06% of the national total. The smallest concentration was found in Samut
Songkhram which had only 5,433 operators or a mere 0.20%. Distribution of the SMEs by region showed
that the largest number was sited in the Middle Northeastern (i.e. the provinces of Kalasin, Khon
Khaen, Maha Sarakham and Roi Et) where 217,191 operators, or 7.94%, had their premises. The Lower
Northeastern-1 region (Chaiyaphum, Nakhon Ratchasima, Buri Ram and Surin) is home to 205,010
operators, or 7.49% of the nation-wide figure.

The number of enterprises The spatial structure of SMEs
by sector

LE H SME I Ofher B Trade & Repairs sector [l Services sector

& Operators have registered I Manufacturing sector Agri-business sector

%, Operating without a commercial registration B Other

Community enterprises
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Establishment and Dissolution of Businesses

The number of SME start-ups in 2014, according fo registrations made with the Department of Business
Development, Commerce Ministry, was 59,468. The figure represented a 11.6% drop from the previous
year, and an average of 4,955 new registrations a month. The top three categories, in terms of start-up
numbers and their registered capital, were as follows: 1) General Building Construction, 6,542 new
operators with 14,784 million baht registered capital; 2) Property Development, with 3,532 new
companies, 35,017 million baht; 3) Restaurants/food shops, with 1,434 new operators, 3,433 million baht.

Some 18,968 SME firms applied for business dissolution in 2014. The figure represented an increase
of 8.8% over the previous year, and an average of 1,580 dissolutions per month. The sectors, numbers
of dissolution and associated capital amounts worth noting are: 1) Lottery Ticket Sales, 2,498
dissolutions with 852 million baht registered capital 2) General Building Construction, 1,678 closures,
13,837 million baht; 3) Property Development, with 1,040 discontinuances, 4,484 million baht.

Establishment and Dissolution of Thai SMEs for 2014

0
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SME Hiring in 2014

Employment figures in 2014, for Thai enterprises of all sizes, amounted to 13,078,563 jobs. Some

2,575,949 jobs were hired by large enterprises (LE), and the remaining 10,501,166 jobs, or 80.30%, made

up the national SME hiring. The highest extent of SME hiring occurred in the Services sector which provided
4,701,144 jobs, or 44.77% of all SME hiring. This was followed by Trade & Repairs sector with 3,315,485
jobs, or 31.57%; and the Manufacturing sector with 2,425,181 jobs, or 23.09%. The Agri-business sector

was the least active, providing only 59,356 jobs, or a mere 0.57%.

SME employment breakdown by province showed Bangkok had the highest hiring rate of 3,226,050

jobs, or 30.72% of the nation-wide SME workforce. Trailing Bangkok were: Chon Buri, with 529,313 jobs,

or 5.04%; Samut Prakan, with 455,570 jobs, or 4.34%. SME employment was the least in Mae Hong Son

where only 15,668 jobs — a mere 0.05% of the overall hiring — were available. Outside of Bangkok, the

area with most active SME hiring was in the Upper Central-1 region (consisting of Nonthaburi, Ayutthaya,

Patum Thani, and Sara Buri) where 907,015 jobs were available, or 8.64%; and the Eastern Region (Chon
Buri, Rayong, Chanthaburi and Trat) with 764,940 jobs, or 7.28% of the overall SME hiring.

Employment Enterprises of Thailand

Employment of SMEs
by sector

0 LE

H SMEs

I Ofther

M Services sector H Trade & Repairs sector

Manufacturing sector I Agri-business sector
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Thailand’'s Status of Entrepreneurship
Development

The vision of Thailand as an entrepreneurial society is being pursued by many organizations
involved with promoting Thai SMEs. From 2005, the Office of Small and Medium Enterprises
Promotion (OSMEP) has been actively assessing the climate for entrepreneurship in Thailand by
compiling and analyzing comparative data from ASEAN and other regions. In that year OSMEP
enlisted as a member of the Global Entrepreneurship Monitor (GEM), a consortium established to carry
out regular appraisals of entrepreneurship on a global scale. And in 2014, OSMEP collaborated with
the Bangkok University in a special study to collect data on Thai entrepreneurship for comparing the
situation at home with those of other economies within the ASEAN + 3 Group (i.e. ASEAN plus China,
Korea and Taiwan), the EU bloc, the USA, as well as 63 other members of the GEM. Findings of the study
will be employed by related agencies in formulating new policies and measures to upgrade the potential

of Thai SMEs, enhancing their competitiveness in the global market.

The study involved in-depth interviews of 36 national experts concerning a framework of
nine conditions that have a bearing on entrepreneurship, namely financial, government policies,
business development, education & training, R&D fransfer, frade and services, domestic market
openness, access to infrastructure, cultural & social norms. In addition, a nation-wide survey was
conducted on 3,000 individuals aged between 18 and 64. Undertaken to determine the current status of
Thailand's development as an entrepreneurial nation, these surveys investigated areas such as
people's attitudes and perceptions, awareness, participation in entrepreneurial activities, existing
business ambience including factors that would either enable, or constrain growth of entrepreneurship

in Thailand.

Entrepreneurial Activity in Thailand for 2014

Findings of the study indicated that the percentage of Thailand's Total Early-Stage Entrepreneurial
Activity (TEA) for 2014 amounted to 19.2, or 19 people out of every 100 were found to be active
new entrepreneurs. Early-stage entrepreneurship is defined to include those operators in the
process of setting up a new business as well as those whose young operations are less than 3.5 years
in duration. The said TEA percentage indicated an increase in the number of Thai individuals involved
in nascent businesses over the corresponding percentages of 2013 and 2012. Similar trends were
observed for entrepreneurship in more-matured businesses, i.e. those with a duration over 3.5 years. This
"established" stage of activity was estimated at 28.6%; a slight change from the rates of 28.02% and
29.7% for 2013 and 2012 respectively. (See chart below).
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Table : Comparison of behaviours between established entrepreneurs and start-ups

Behaviour Start-up  Established business
(Total early-stage enterpreneurship activivity) - Infroduction of product or service innovations G 190 i 180 .
- Offer of run-of-the-mill products/services (no innovation) 48.4 66.0
19.2% : T8 10 NG O o S e 8 ] 88
v [ 171890 W i e - Focus on infernal markef rafher than exporf market 1 872 03
entrepreneurial potential ] : e ] than 3.5 years' businesses - Business is opportunity-driven more than necessity-driven 75.8 58.9
g N g - Business fo supplement revenue/or for financial independence :  54.0/37.5 33.1/506
2 7 (] 5 individuals in : individuals in 5 8 6 O ||
22 business 'younger than 3.5 28- T Operated by 4 SIngle OWneT e S O 632 ..
: S-S 5 ||y husineseey : - Use of Internet for business 40.3 : 13.5
(23.5%, 23.0%) : : : (28.0%, 29.7%) | N N
: ° : - Principal investor has a family member with business experience : 38.8 44.0
. . . - Registered business with Commerce Ministry. : 23.2 : 97.4
Concept Development Firm Birth Establishment PO SO PP PP PPP PR RO PR RRUPPPRPPPNt PR
Unit: Per Cent
for 2014
pafd (figures in parentheses are for 2013/2012) c s C . L . .
Findings of the study also highlighted issues of special interest concerning women's entrepreneurship.

Comparing to their male counterparts, Thai women were found to be less active in early-stage

entfrepreneurial activity as well as in the established phase (i.e. those with an operating age of more

Data compiled for 2013 relating to the statuses of entrepreneurship among the GEM member ) : . ) )
than 3.5 years). The proportion of women's participation in 2014, however, was showing encouraging

countries were studied, and it was found that Thailand's percentage of matured entrepreneurship increases over the previous years. Fear of failure was found fo be more pronounced in Thai

activity, i.e. those businesses that have been operating for more than 3.5 years, was the highest at ) . . ) . . . )
businesswomen's attitudes and perceptions. At the same time their entrepreneurial status and its

28.02%. In addition, Thailand's TEA ranking was among the top percentile of the member countries as ) ) ) . ) )
concomitant media attention were seen to be more attractive than that given to their male

shown in the table below. . . ) ) )
counterparts. Prospects are also higher for the women fo gain acceptance from Thai society for their

entrepreneurial endeavours. The study also identified factors conducive fo women's entrepreneurship
Table: Comparison of Entrepreneurships - Thailand and other GEM members

Entrepreneurship Indicator Ranking1 Ranking 2 Ranking 3

including the ample availability of domestic help that allow married women to freely focus on their

careers; starting a new business is seen as a good career choice; Thai businesswomen have good

education and training which help to prime them for entrepreneurial ventures; and the existence of

Potential for entrepreneurship gPhiIippines (44.96) Indonesia (39.65) Taiwan (29.13) strong social relationships at the local level that form a supporting network.
Business Start-ups iPhilippines (12.0) ' USA (9.16) i Thailand (7.87)

Indonesia (20.41) ' Vietnam (11.45) Thailand (10.43) Entrepreneurship Activity in Thailand

Total early-stage entrepreneurship i Indonesia (25.52) : Philippines (15.52) i Thailand (17.66)

activity (TEA : : :
.......... y() entrepreneurship along the prescribed framework of the Global Entrepreneurship Monitor (GEM)

Business with duration > 3.5 years. i Thailand (28.02)  : Vietnam (16.35)  China (11.04)

Business with duration < 3.5 years.

Surveys were undertaken on a sample of Thai individuals to determine their attitudes towards

consortium. Among those partaking in entrepreneurial activities during 2014, shifts in their aftitudes

and perceptions on doing business were observed. The most significant upward shift, from the

Analysis of the starf-ups and established businesses has provided insights info a range of issues level of 2013, was their fear of failure; which is most likely a result of the prevailing uncertainties in
relating to the behaviour and attitudes prevailing among Thai entrepreneurs. Most Thai businesses tend Thailand's political climate. This was followed by another upward shift of their sentiment
to deal in goods and services with little or no product differentiation (minimal innovation), focusing regarding the attractiveness of entrepreneurship (starting a business is seen by society as a good
more on supplying the domestic outlets rather than overseas markets; opting fo rely on personal or family career choice). Downward shifts from the level of 2013 were also observed; the most significant
savings for funding their operations rather than borrowings from financial institutions. Most are drop being the adequacy of skill and knowledge for operating SMEs at the international level. Most
operated by a single individual, without proper commercial registrations, employing own home as Thai entrepreneurs in the sample felt their competency in this area would not be ready by the time
business premises; labour hiring is minimal, while use of the Internet for trade very limited. the AEC commences. Other conditions for entrepreneurship surveyed in the study are: the media

attention on entrepreneurship, quality of life/cultural and social norms, opportunities for business, and

entrepreneurial networking.
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Comparison of attitudes was made between entrepreneurs in Thailand and those in other ASEAN
nations. Indonesian entrepreneurs were found to have the highest awareness of networking; much
more so than their Thai counterparts. They also have developed higher levels of skills and practical
knowledge. Most important, fear of failure among the Indonesian entrepreneurs is some 13.57% less
than the Thai level. As for Malaysia, the attitude scores were lower than those of Thailand in almost
all respects, having a higher score only in the area of entrepreneurial networking. Similar scores were
found for entrepreneurs in Taiwan where only the sentiment on media attention was higher than the

corresponding attitude for Thailand.

Comparing the attitude towards entrepreneurship in Thailand with those in Western economies,
it is found that entrepreneurs in the USA and Poland have markedly stronger preferences for
business skill and training. Recognition from society is also higher in the UK and Germany than
that for Thailand. Fear of failure as expressed in percentages of entrepreneurs in the USA, UK and
Germany amounted fo 19.38%, 15.01% and 6.7% respectively-all of which are far lower than the

corresponding fear-of-failure percentage for Thailand.

Potential for Thailand’s Development into an Entrepreneurial Society

In-depth interviews were conducted with our national panel of experts in order fo determine
the existing SME situation and factors having a bearing on entrepreneurship development in
Thailand. The outcome of the interviews highlighted a number of factors favourable to the conduct
of small businesses (SEs), along with the potential for upsizing them to medium-sized enterprises
(MEs). Brief descriptions of these factors are as follows: Financial Support —Thai SMEs, particularly the
SEs, are now enjoying unprecedented access to funding sources as banks and lending institutions are
tfurning more and more fowards SME financing. Government Policies — Government agencies are
moving fowards providing greater support for SMEs in the forms of tax incentives and improved
access to a wide range of trade subsidies. Access to Data and Industry Networks — SME database
compilation is being vigorously implemented by related agencies; at the same ftime an
increasing level of business matching activity, domestically and internationally, is actively
encouraged. This will help to strengthen the future potential for SME capacity building in
Thailand. Domestic Market Openness — Greater purchasing power in the provinces, as well as Thai
people's readiness to accept new products and modern innovations, has helped fo spur growth of the

domestic market.

Notwithstanding the enabling factors cited above, a number of constraints were identified that
may hinder the growth of Thai entrepreneurship as well as the upsizing of SEs to MEs. These are
described as follows: Financial Support — Despite increases in lending support, many Thai
enfrepreneurs, especially operators of SEs, are still facing obstacles in their loan applications due
to prevailing inflexibilities in banks' loan approval procedures which are often biased in favour of
LEs and MEs. Domestic Market Openness — Growth has been small as a result of trade discrimination
against SEs from the LEs at home and abroad, which acts to obstruct the SEs from free competition in
the marketplace. Government Policies — Inadequate integration of policy implementation and
political instability at home, are likely to have repercussions on the continuity of the planned

development projects.

OSMEP 2014
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Table : Comparison of constraints to entrepreneurship in Thailand and other countries for 2013

Country Ranking1 Ranking 2 Ranking 3
Thailand Financial Support Entrepreneurial skill and © Government Policies
: knowledge
Vietnam i Government Policies ¢ Financial Support Market Openness
Singapore i Socio-economic factors ¢ Cultural and Social Norms Labour hiring
and institutions :
Philippines i Financial Support i Government Policies Entrepreneurial skill and
: knowledge
Indonesia Financial Support Government Policies Entrepreneurial skill
: : and knowledge
Malaysia i Government Policies i Financial Support Access to data
: : and industry networks
Taiwan Financial Support Government Policies Economic climate
China i Government Policies i Financial Support Entrepreneurial skill

and knowledge

South Korea

¢ Financial Support

Cultural and Social Norms

Entrepreneurial skill

and knowledge

Poland i Government Policies i Cultural and Social Norms Entrepreneurial skill

: : and knowledge
UK Financial Support Cultural and Social Norms Government Policies
Germany Government Policies Financial Support Cultural and Social Norms
USA Entrepreneurial skill

¢ Financial Support

: Government Policies

and knowledge

Comments and suggestions provided by the respondents relating to the future development of Thai

entrepreneurship are listed below in order of their rankings.

No. 1: On education & training. School curricula should contain courses that will help to instill the

spirit of entrepreneurship in young students right from the primary and secondary levels. Skills that may

be taught include business plan preparation and accounting fundamentals.

No. 2: On financial support. Better practices on loan approval should be developed.

No. 3: On government policies. Promotional programs for sectoral and/or provincial SMEs should

be more clearly-defined with a focus on policy implementation. More one-stop services should be

established.

Suggestions relating to SE-to-ME upsizing were compiled, which reflected the needs of

entrepreneurs as follows:

The size of capital

loans should be increased and an improved

distribution of lending sources established. More business management tfraining should be made

available to operators of SEs. Specific policy plans should be drawn up to encourage the upsizing of the

SEs, especially those dealing with innovations in manufacturing cost-reduction, or innovative product

design, and so on. Such schemes will be of benefit fo the SEs who often are without the necessary funds

or knowledge to support R&D efforts on their own.
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Findings of Consumer Behaviour Study
in ASEAN+6 Countries, Phase 3

The introduction of the ASEAN Economic Community (AEC) in 2015 brings with it new challenges
and new opportunities for Thai SMEs. To help entrepreneurs prepare for the operational impacts
that are likely during the transitional phase, the Office of Small and Medium Entferprises Promotion
(OSMEP) in 2012 initiated a series of regional market studies fo look into the behaviour of consumers in
each of the economies. The object of our investigation was to illuminate key areas of SME-related risks
or opportunities, providing information for Thai entrepreneurs in their efforts to develop new products

and services most fitting to each market segment.

Conducted in 2014, Phase 3 of the study focused on the consumer behaviour in the CLMV
ountries (Cambodia, Laos, Myanmar, Vietnam) where strong growth has been continuing, and where
potential for market penetration by Thai merchandise can be expected in the sectors for Tourism, Health
Services, Property & Construction, and Logistic Services. It is hoped that the insights gained from all
phases of our study will help Thai SMEs realize the greatest benefit from the AEC regional integration.

The findings of the study are summarized below.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

The Ringdom of Cambodia

Blessed with a wealth of natural resources, a fascinating heritage of world-class cultural
attractions and a labour wage scale among the lowest in ASEAN, Cambodia is currently in
the spotlight as a thriving market for tourism and trade. In 2014 the value of Thai SME exports to
Cambodia amounted to 54,164 million baht or USD 1,684 million. Cambodian consumer behaviour in

the sectors under study is described below:

Tourism Sector: In recent years, tourism and fravel-related businesses in Cambodia have
shown rapid growth. The beaches and maritime destinations of Cambodia are among the most
popular with international visitors. The world-famous Angkor Temple complex is seen by more
than 50 percent of fourists each year. Other popular destinations include: Koh Kong, Kampot and
Sihanoukville, the latter, with its modern airport, was built to cater for visitors from Western Europe in
accordance with Cambodia's fourism promotional strategy. Casino resorts scattered along its border
have helped to increase the number of visitors, at the same time raking in sizable revenues for the
Cambodian government. Vietnamese tourists make up the largest proportion of visitors, which is to be
expected given the proximity of the two countries and easy access via convenient cross-border road

networks. Other significant tourist volumes are from South Korea, USA, China, Thailand and India.

Development of tourism infrastructure has been rapid and extensive, notably in related facilities
such as hotel accommodation and touring services. Hotels in Cambodia now boast an occupancy rate
of 65.68 percent and growing. Touring services are also enjoying rapid growth and some 451 firms have
been set up to offer trips and sight-seeing programs. Most tour businesses are owned by Cambodian
nationals with a small percentage belonging to South Koreans, Chinese, Japanese and Thais. Also
embracing the current fourism boom are related businesses such as food shops, spa services and
souvenir stalls. Major shortcomings identified in the study are the shortage of good road networks and

the unhygienic condition of public restrooms.

Findings of the study indicate that Cambodians can be grouped by income and potential for
fravel into two categories: low-to-medium income group, and high income group. The Low-fo-
Medium Income Group comprises the largest portion of the Cambodian population; people in this
segment prefer to vacation as a family group at scenic attractions in-country, or simply dine out
occasionally. On average, only one overseas trip is made a year, with Thailand being the most
preferred destination, followed by Vietnam. High Income Group Cambodians tend to prefer trips to
neighboring countries - Thailand and Vietnam being among their favourite destinations. Going
for medical consultations is often included in a trip package to Thailand. After Thailand and
Vietnam, the next most preferred destinations are countries in ASEAN, China, Korea, Japan and
Singapore, while trips to Europe would appeal to a mere 15 percent of the group. Given the influence of
sustained media publicity, health tourism in Thailand is beginning to attract the attention of a growing
number of Cambodians, including those wishing to undergo medical surgery in Thailand. This

scenario therefore promises a rising prospect for Thai investment in the tourism trade from Cambodia.
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Health Services Sector: Out of its 14.86 million people, Cambodia's doctor to population ratio
amounts fo an inadequate 2:10,000. The Cambodian government is making efforts to upgrade the
country's medical and public health services with the setting up of learning hospitals for turning out
more physicians and healthcare workers to cater for the increasing local demand. According to the
findings of this study Cambodians' attitudes to locally available health services tend to favour
foreign-owned private hospitals, especially those established by investors from Thailand, France and
Singapore; they are seen fo be continually improving. There are currently two Thai-owned private

hospitals in Cambodia which are offshore branches of Bangkok Hospital and Bumrungrad Hospital.

Medical and public health services in Cambodia are presently inadequate; service availability
being limited to major cities. Inequitable access to healthcare, as a result of the income gap, is
evident by the behaviour of the groups. The Low Income Group comprising the rural bulk of the
population, are largely unaware of health services and tend to settle for herbal medicines or basic
care from government-sponsored facilities. People in the Medium to High Income group — the
educated urban population with good knowledge of healthcare practices — can well afford the
extra fees charged by government-run hospitals. They also prefer clean and well-maintained
hospitals that are fronted by modern drug stores (patients save money by obtaining a prescription from the
examining doctor and purchasing the prescribed medicines at the stores). High Income Group
people either opt for private hospitals in the country, or go for medical check-ups and treatments
overseas. In addition, their modern lifestyles incorporate the use of fitness gyms, spa facilities,
vitamins, food supplements, and cosmetic surgery — a growing trend in Cambodia which is influenced

by TV content from Thailand and South Korea.

Media content from Thailand should help to create favorable attitudes and perceptions towards Thai
merchandise; and the 725 km long common border should foster a sense of friendship between the two
countries which share much social and cultural common ground. It is believed that these factors will

greatly enhance Thailand's prospects for trade and investment in Cambodia.

Lao People’s Democratic Republic (Laos)

Laos is the only country in ASEAN that is completely without access to the sea. Nonetheless, its
landlocked territory is blessed with a wealth of lush forests and scenic attractions of pristine natural
beauty, many of which have been listed as world-heritage sites. With its borders adjoining China,
Thailand, Vietnam and Cambodia, the geography of Laos holds great potential for trade and
investment in the region. In 2014, the value of Thai SME goods sold to Laos was as high as 51,729
million baht or USD 1,608 million, making it a significant export market for Thailand. Consumer

behaviour of the Laotian people, as investigated in our study, is described below.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Tourism Sector: Tourism in Lao PDR has been showing sustained growth from 2011 onwards when
2.7 million visitors fo the country heralded the beginning of a boom. Laos' annual tourist volumes rose to
3.4 million in 2013 and a steady pace of increase has been observed thereafter. The largest volumes of
visitors, in descending order, comprise tourists from Thailand, Vietnam and China. Tourism in Laos relies
largely on the attraction of the country's heritage sites, such as Laung Phrabang, Viang Xai, the Plain
of Jars at Xiang Khoang, Patuxay, and so on. The Lao government has implemented measures aimed at
promoting tourism; among them the waiving of entry visas for visitors from other ASEAN nations; special
tax incentives for foreign investment schemes; opening up of its aviation market to foreign airlines;
special personnel tfraining for the tourism sector; and other related programs designed to spur fourism
growth. The success of these programs can be seen in the growth of several related businesses. Supply

of service facilities, however, still lags demand in some areas, such as the hotel industry.

Findings on the travel preferences of Laotians show that they prefer outings that combine fun
activities (such as a trip fo an amusement park) with visits fo natural scenic attractions. Many aspects
of their travel behaviour are similar to those practiced by their Thai counterparts, e.g. traveling as a
family group on special holidays, and obtaining travel information from the Internet to plan trips or
family outings on long weekends. Most Laotians cite scenic waterfalls as their most preferred travel
destination, with seaside locales as their second choice. The Low to Medium Income Group
preferences are limited to domestic attractions, especially places of scenic beauty, or religious
worship. The Medium to High Income Group, with their exposure to the influence of media content
from overseas, prefer vacation trips to neighbouring countries, especially Thailand and Vietnam. The

High Income Group travellers choose longer-haul destinations including China, South Korea and Japan.

Prospects for the tourism sector in Laos remain bright, representing great opportunities for Thai
investors who should benefit from the socio-cultural common ground between the two nations,
especially in languages and lifestyle. Businesses such as hotels, modern restaurants, stylish
coffee shops, spa and wellness services, souvenir and gift shops, should all be areas of high investment

potential for Thai entrepreneurs.

Health Services Sector: Out of its 6 to 7 million people, Laos' doctor to population ratio amounts
fo 0.2 : 1,000 — among the lowest in ASEAN. Shortages of healthcare facilities and medical equipment
have compounded to further erode the capacity of medical services in the country. At the same time,

most Laotians are without the necessary knowledge and understanding of preventive healthcare.

Findings of our study show that people in the Low Income Group, which is the rural majority,
have a strong belief in traditional cures and fend to use the service of herbalists or spiritual
healers, or obtain medicines on their own. People in the Medium Income Group — mostly teachers,
engineers, lawyers and civil servants, who live in the cities —prefer the services of modern hospitals, either
government-run or private, depending on their illness or the need for specialist treatment. By
contrast, the High Income Group — comprising business people and politicians — largely opt for the
servicesof private hospitals in Thailand. Accordingly, many Thai hospitals have established

representative offices in Vientiane for referring Laotian customers fo their affiliated hospitals in
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Bangkok, or the border towns of Nong Khai, Udon Thani, or Khon Kaen. Through their exposure to
Thai-language TV content, Laotians in the Medium to High Income Group are now picking up
the beauty trends from Thailand, a development that opens up the local market to beauty-care
businesses — at present, two or three Thai-owned skin freatment salons are operating in
Vientiane. Many Laotians also prefer fo cross the border for cosmetic surgery in Thailand. In general,
Laotians today are paying more attention to health and fitness: they consume more health food; are
concerned with food certification; go for spa freatments; and attend fitness gyms, which have seen an

increase in their numbers across Vientiane.

Republic of the Union of Myanmar

With a population of over 60 million, Myanmar is home to diverse ethnic groups, such as the
Burmese, Shan, Karen, Rakhine, etc. In terms of land area, the country is the second largest in
ASEAN. It is a land blessed with an abundance of natural resources and strategically flanked by China
and India to the north and west. In 2014 the value of Thai SME goods sold to Myanmar amounted to
66,455 million baht or USD 2,067 million. Traditionally an agrarian society, nowadays the Western mode
of living is being preferred by an increasing number of Burmese, especially those in major cities like

Yangon, Mandalay and Naypyidaw. The consumer behaviour of the Burmese is described below:

Tourism Sector: Data for 2013 from Myanmar's ministry of tourism and hotels indicated the
total in-bound tourist volume for that year was 2.04 million, or a doubling of the figure of the
previous year. Most of the visitors to Myanmar belonged fo high-income groups from countries in Asia,
with fourists from Thailand making up the largest proportion, followed by those from China and Japan.
Major travel destinations are: the Shwedogon Pagoda, Kyaiktiyo, Inle Lake, and Bogyoke Aung San
Market.

Findings on the Burmese preferences relating to overseas trips indicate that going shopping and
food tasting are key activities on their travel agenda. Most Burmese prefer traveling with members
of their families or close friends. They tend fo make their own travel bookings through websites,
taking information from travel magazines or printed advertisements. Based on income levels their
travel behaviour is as follows: The Medium Income Group prefers trips to countries in ASEAN, such as
Thailand, Singapore and Vietnam. Bangkok and Pattaya are among the most popular destinations
for Burmese visitors. High Income Group: For the financially well-off Burmese, Hong Kong,
Japan and Korea are their preferred destinations; the latter being a 'must-visit' to shop for trendy

merchandise. Burmese in this group often go for physical check-ups in Thailand or Singapore.

Much remains to be done to upgrade the infrastructure of Myanmar's fourism industry.
Major improvement is needed for its utility systems including roads, electricity, clean water supply
and telecommunications; as well as facilities for visitors such as hotels of international standards and
frained staff for the industry. With fourism being the focus of Myanmar's development, Thai
entrepreneurs should have excellent opportunities for profitable business forays into this fast growing

sector.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Health Services Sector: On average, Burmese tend to seek medical attention every six months
to one year. For a minor ailment, people in the Low Income Group either go for treatment at a
small clinic or purchase medicines on their own; treatment at a government-sponsored hospital is
chosen only if the illness is more serious. People in the Medium to High Income Group, however,
either opt for the services of a private hospital in the country, or seek medical treatment in Thailand.
Private hospitals in Myanmar are found only in major cities such as Yangon, Mandalay and
Taunggyi. High Income Group people invariably opt for treatment in Singapore or Thailand — for
example, at Bumrungrad or Samitivej hospitals. Due to exposure to Thai and Korean TV content,
an increasing number of Burmese have developed a keenness for beauty freatments including
skin toning, orthodontia and cosmetic surgery. Nitipon, a Thai-owned beauty clinic, is now enjoying
high popularity with Yangon's youth. Also popular with the rising health awareness are services
such as fitness gyms, body spa services, and anti-aging supplements. With their good quality and
moderate pricing, wellness products from Thailand are proving to be very popular, especially those

having received an international quality certification.

Property & Construction Sector: Myanmar's Board of Investment recently approved a
package of foreign investment projects totaling over USD40 billion. This has led to a surge of
market demand in the property and construction sector. Demand for hotel and office buildings is now
outstripping the capacity of local builders. At the same time, laws relating to the establishment of
commercial entities involving ordinary or juristic persons, have been liberalized to allow up to 100
percent foreign ownership in many sectors, in particular the service sector. The situation has opened up
opportunities for Thai entrepreneurs to undertake jobs in partnership with their Burmese counterparts.
Medium-sized enterprises from Thailand may work on sub-contracting and smaller firms on project

consultancy.

Logistic Services Sector: This sector is in great need of development. Given Myanmar's
inadequate fransport infrastructure, logistic service operators in the country are constantly faced
with difficulties in goods distribution and warehousing. Prospects are good for Thai enfrepreneurs to
enfer the sector: medium-sized enterprises from Thailand may join with local investors fo provide
freighting services; while smaller companies can operate in the training and development of

personnel.

The outlook for Thai participation in Myanmar's property and construction sector is very
promising due to the high local demand for buildings and amenities to cater for the boom in tourism and
the rising tide of foreign investment. However, in the logistics sector progress is likely to be slow as most

of Myanmar's internal transport infrastructure is yet fo be adequately developed.
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Socialist Republic of Vietnam

Vietnam is blessed with many factors favorable to growth: an abundance of natural scenic
attractions; a stable government gearing towards growth and friendly relations with the international
community; and the second lowest wage structure in ASEAN. As a result, Vietham is now
recognized internationally as an attractive base for foreign investment. For Thai SMEs, Vietnam is a
major market. In 2014, about 76,013 million baht, or USD 2,365 million, worth of Thai goods was sold to

Vietnam. Consumer behaviour in the sectors under study is described below:

Tourism Sector: Growth in tourism continues its upward trend: from 6.8 million visitors in 2012
to 7.5 million in 2013. Tourists from China make up the largest proportion, while those from Russia,
Germany and France show a preference for visits to Myanmar in the months from July to December.
Most touring arrangements are made using the services of travel agents. Major attractions in
Vietnam are: Halong Bay, the Mekong Delta, and the cities of Dalat, Hoi An, Sapa, Hue, and Ho Chi
Minh City. Development of tourism infrastructure in the country has been on-going and Vietnam
presently has about 1,600 hotels — some being government-owned and operated through the Saigon

Tourist Corporation — nine infernational airports, and inexpensive systems of public transportation.

Data from our study indicate an increase in preference among Vietnamese for an urban
lifestyle with families choosing special vacation trips to destinations both at home and abroad. Coastal
destinations, such as the Fu Quoc Island, Nha Trang City and Halong Bay, are popular with the locals.
People in the Medium Income Group are developing a taste for more exotic lifestyles and are
making trips fo Thailand, Malaysia, Cambodia and Singapore. The more affluent High Income Group
tends to prefer trips to Hong Kong, Japan, Korea, and Thailand, for shopping and other fun activities.
Thailand is recognized as being among the top destinations for this group given the diverse range of
attractions and activities the country has to offer, including modern shopping and dining as well as
excellent medical services. Viethamese tourists tend fo prepare their own travel arrangements based on

information obtained from social networking sites and online magazines.

Vietnam is undergoing rapid changes in its social and economic fundamentals-changes that will
have a positive impact on the Vietnamese middle class and their desire for overseas travel; hence
the prospects are bright for Thai entrepreneurs to capture a large share of the tourism market in that

country.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Health Services Sector: An increase in health problems among Vietnamese has been
observed, possibly as a result of adopting the Western mode of living, including such lifestyle factors as
fast food, alcohol consumption, and daily stress brought about by a hurried way of life. The country's
healthcare infrastructure is capable of a moderate level of service. There are some 1,100 hospitals for
its 90 million population, or 2.2 beds per 1,000 people; modern healthcare providers are found only in
major cities; and of the 100 private hospitals in operation, only one of them has passed the certification
of the Joint Commission International (JCI). The country's doctors to population ration is a low 1.2 to

1,000. In rural areas the scarcity of doctors is a problem.

Findings of the study highlight the behaviour of Vietnamese. In the Low Income Group,
comprising the bulk of the population, people typically lack awareness of proper healthcare. They
tend tfo settle for traditional remedies or herbal medicines for reasons of low cost. Data from 2010
indicated that only half of Vietnam's low-income population has access to some form of health
insurance. The betfter educated Medium Income Group, living in urban centers, has good awareness
and understanding of healthcare and health insurance. People in this group are core consumers in
the sector, generally opting for the services of leading private hospitals, or clinics run by doctors from
established hospitals; they prefer to save money by obtaining medicines from retail drug stores. The
High Income Group, comprising the educated urban population, has a good understanding of healthy
practices, such as the consumption of health foods or supplements, and the use of fitness facilities.
They can also afford the higher fees charged by private hospitals in Vietnam, Singapore and Thailand
(Bumrungrad Hospital has a representative office in Vietnam). They may also combine a family vacation

trip overseas with visits to a leading hospital for their physical check-ups.

Vietnamese in every income bracket have developed a passion for physical training and group
exercise routines; large scale participative events are now a familiar sight in major urban areas. For

women, skincare treatment and cosmetic surgery have also become very popular.

This phase of our study on consumer behaviour in ASEAN+6 countries was conducted to
provide Thai entrepreneurs with an understanding of the factors that have a bearing on the purchasing
decisions of consumers in each of the economies under consideration; in particular the CLMV
countries. It is hoped that the information provided will be of benefit to entrepreneurs in their
endeavors to develop new products to meet specific country demands, thereby providing a

competitive edge, crucial for the continued robustness of Thai SMEs.
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Administration of SME Promotional Work

The Small and Medium Enterprises Promotion Act, B.E. 2543 has as its objective the provision of
promotional services for Thai SMEs to empower and develop them into a prime mover of Thailand's

economy. The minister for Industry shall be the officer-in-charge of such work as stipulated in the Act.

Pursuant fo the provision therein, Thailand's SME promotional work is to be administered by
a hierarchy of officers comprising the followings: a Steering Committee, being responsible at the
policy level; an Executive Board of OSMEP, in charge of management control and supervision of the
day-to-day performance of the OSMEP staff and the SME Fund in all of their planned projects.

Subsequent to their taking control of the governance of Thailand on 22 May 2014, the National
Council for Order and Peace (NCPO) has issued a number of notifications relating fo the

promotion of Thai SMEs. Key notifications are described below.

e NCPO Notification No. 61/2557 on "Appointment of an adhoc Committee for SME Promotion"
dated 10 June 2557. The said committee is to be chaired by the leader of the NCPO.

e NCPO Notification No. 99/2557 on "Amendment of legislations on the SME promotion" dated
21 July 2014, by which the prime minister is fo be the officer-in-charge in accordance with
the said Act.

e NCPO Notification No. 120/2557 on "Revocation of NCPO Notification No. 61/2557, and
appointment of an ad-hoc committee on SME promotion", dated 6 August 2014.

Subsequently, a special law was promulgated on 13 February 2015, having the ftitle "Duties of
Committees Appointed Pursuant to NCPO Notifications and Orders Act, B.E. 2558." Section 3(2) of
the said Act authorizes the ad hoc committee established in accordance with NCPO Notification
No. 120/2557 to assume the responsibilities of SME promotion, thereby replacing the Executive Board

of OSMEP pursuant to existing laws on SME promotion.

By the power vested by Section 5 of the above-mentioned Act, the NCPO issued a special
notification numbered 9/58 on "Restructuring of the ad hoc committee on SME promotion pursuant
to NCPO Notification No. 120/2557", dated 27 February 2015. The said nofification stipulated a new

organizational structure for the said committee as shown below.
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National Board of SMEs Promotion (Ad Hoc)
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Small & Medium Enterprises Promotion

Therefore, pursuant to relevant laws, the ad hoc committee is thus assigned to replace the former
OSMEP Board of Executive Directors and assume the duties thereof.

At present, OSMEP belongs to the status of a government agency under the direct supervision of the
prime minister in accordance with NCPO Notification No. 99/2557, dated 21 July 2014.

aad. 2557
Eali AT EN ES VR aitabliUalala R RV Ualatin)l]



v adaid
AEC and SMES Challenges : Naxt Steps

OSMEP 2014
The Office of Small and Medium Enterprises Promotion



LLLLL T

y3@aame i BEEERE R
rrry ) hkicirk R 8779
ina-rrhESs

wusn?

e - _ M=

e ——— 1= . . Com A oA . n e e A
: s i L 1. ¥avinunun1sdatasuiammisuuianaisuazauingey wazuuulfianisdaiasuiamisauianany
[ o — i w =il oy | . oA . Com a A
"2 W E— =Ll i waznagoun uaziaueuuzulouty nsufulganguinsuazngsziivuiifisrdesiunisdaaiuiamie

YUANANIUAZUUIALOL

i T udndu efuayy Waunszuuduaiudamirrunianansiaziuingen naonuyTuInITAINTIuie

\ . v . . P
- Vision veenhenunassuazionguislutazaslszma IHdugnanamuununsdaddiamisunanaisuas
wnagen uazunulfiinisduafuiamisuunananiuazuunaton

B - - i i « o o ¥ by o Looaa A
- To be a leading policy maker - Faviuazimuesdnnufuazgiudeoya edsslomilunisiauenuzulounsuaznisdaasuiamie

and central coordinator of YUIANANUAZUUNAYDL

S : T ,
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JdonAu o
e Mission
[Juyithfumsnkuaulouig
lla:lfJUF‘]UEIna'l\JUS:ET'IUS:UUﬂ'ISﬁ'l\J'IU 1. Formulate the SME Promotional Master Plan, Annual SME Promotion Plan,policy
S 0 o — recommendation; propose necessary amendment of laws and regulations relating to SME promotion.
IWDUUIAADUNISAVIASUIaIKNUIQNav

nauunagauvovussina” 2. Propel, support, develop SME promotional schemes and align the work of public and private
agencies at home and abroad that are involved with SME promotion in order to achieve the

objectives of the SME Promotional Master Plan and the Annual SME Promotion Plan.

3. Compile knowledge and develop databases for use in policy recommendation as well as regular SME
promotional activities.

4. Administer the SME Promotional Fund as a tool for the efficient promotion of Thai SMEs.
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Organizational Structure of
The Office of Small and Medium Enterprises Promotion
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Key Work Groups and Responsibilities

1. Units Reporting to the Director General

Units in this group are responsible for providing support and assistance for OSMEP executives and
staff to ensure the effective performance as well as good governance in all tasks, including the planning
of media publicity; internal auditing in the areas of budgeting, finances, accounting, procurement, and

the carrying out of all promotional programs.

- Office of Internal Audits
The group is to appraise the work of OSMEP, and recommends measures to enhance the
agency's efficiency in risk management, and to conduct a range of internal audits as assigned

by the management.

- Office of the Director General
Responsible for administrative duties to the Executive Board, or any sub-committee appointed
by the board, secretarial services for OSMEP's management, office documentation,

image-building communications, internal communications and public relations work.

2. Policy and Strategy Unit

The group is to formulate policies, strategies and measures for SME promotion by region, sector,
issue-specific and overall; prepare master plans and action plans, policy recommendations on SME
strengthening; investigate the policies and actions of SME agencies in other countries and work with
them; propose strategies, budgeting and implementation plans for OSMEP. Departments within the

group are listed below.

- SME Policy and Planning Department
The department is tasked with preparing SME promotional plans; recommending policies and
measures for promoting SMEs at all levels as well as issue-specific actions; preparing plans for
short-term, medium term and long ferm actions; plans to enhance SME competitiveness; integrating
various promotional budget items. In addition, the department is to recommend the creation
of factors conducive to SME growth as well as conduct studies on the policy and practical

aspects of related SME promotional schemes.

- International Cooperation Department
The department is responsible for the coordination and development of close working
relationships with various international agencies and organizations. It is tasked with preparing
plans for international collaborations and programs for fostering development networks. In
addition, the department undertakes regular assessments of international agreements and
SME situations, international practices, conventions, news and related developments on the
SME scene, and acts as OSMEP's liaison to strengthen the good working relationships with SME

agencies and organizations across the globe.
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Strategy Management Department

The department prepares recommendations on strategic directions and plans for OSMEP's
key undertakings with the aim to enhance the efficiency of the agency's internal administration.
In addition, it is fo propose budgetary plans for OSMEP's work programs to match their

objectives and performance targets.

3. Data and Situation Unit

Responsibilities of the group include: the analysis, design and development of efficient and timely

SME datasets and database for dissemination to the public; processing of criteria-based data to support

work on SME promotion; monitoring and assessment of SME situations and development of an SME Alert

system; preparation of an effectiveness index for grading the efficiency of the SME promotional schemes;

maintaining a corporate information system; and monitoring the outcome of implemented programs.

Data and Information Department

The department is fo develop and maintain timely databases, analyze outcomes and monitor
the situation of SMEs, in order to obtain information for the preparation of policies and plans
for SME promotion. In addition, it is to administer an effective information system for OSMEP's

internal use, including designing and integrating all available datasets into the corporate system.

Economic Analysis and Risk Warning Department

Responsibilities of this unit include monitoring and analysis of prevailing business and economic
climate that may impact upon SMEs. To measure the effectiveness of OSMEP's promotional
schemes, a policy valuation index is to be prepared by the department. The index is for use
in the agency's decision and policy making processes as well as the preparation of plans and

other development activities.

Monitoring and Evaluation Department

The department is responsible for the monitoring and appraisal of OSMEP's fundamental
missions, and all promotional programs and action plans-inclusive of those earmarked for
budgetary support from the SME Fund and those without; and regardless of their having specific

action plans, or not.

4. Business Network Promotion and Coordination Unit
The group is tasked with aiding and developing SME networks to match the strategic direction of

promotional work, synergizing the efforts of all involved agencies while reducing work duplication.

The group's responsibilities include: compiling and disseminating SME-related knowledge; providing

advisory services; compiling an SME registry; developing incentives for entrepreneurs; appraising the

potential for entrepreneurship, developing new mechanisms for SME promotion; building up

promotional networks with government and private-sector agencies.

OSMEP 2014
The Office of Small and Medium Enterprises Promotion

Business Promotion Department

Fundamental missions include the provision of business information on entrepreneurship, and
dissemination of the same to specific groups of SMEs via a variety of publicity media;
provision of advisory on business fundamentals; appraisals of entrepreneurs potential;
preparation of a members registry; development of incentives and new mechanisms for SME

promotion.

SME Service Provider Coordination Department
The department is in charge of advisory services to SME entfrepreneurs in the forms of industry
data, basic consultancy for businesses, as well as dissemination of SME information through

a wide array of publicity media.

5. General Administration Unit

The group oversees, as well as assists, the carrying out of OSMEP's fundamental tasks to

ensure proper practices, transparency and accountability. Areas of responsibility include accounting,

procurement, personnel administration, regulations and procedures, and litigation.

Central Administration Department
The department's responsibilities include work involving financial transactions, accounting

and budgeting, procurement, buildings and premises.

Human Resources Department
The department is tasked with staff hiring to match work requirement, personnel development,
preparation of programs to foster growth, corporate culture, ethical practices and good

governance.

Legal Affairs Department

This department is responsible for the study of legal issues and making recommendations to
amend existing laws or regulations that hinder SME growth, or fo issue new regulations for the
benefit of SME promotion. In addition, the department regularly proposes suggestions and
recommendations to the board concerning the drafting and amendment of rules and

regulations in order to ensure the proper scope and adequacy in all of OSMEP's undertakings.
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